MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST
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DATE: 01.09.2019 MAXIMUM MARKS: 100 TIMING: 3 Hours

BUSINESS LAW & BUSINESS CORRESPONDENCE & REPORTING

Question No. 1 is Compulsory. Answer any four question from the remaining five questions.
Wherever necessary, suitable assumptions should be made and disclosed by way of note
forming part of the answer.

Working Notes should from part of the answer.

Answer 1:
(a) 9RO AT IJIAFITH 1872 Bl &RT 29 & AR
A¥er | o PHROT
a. | Tl I B AR & FRRIG BIg iHfPEddr T8 @ ®iife X RIS e

&1 & fasar 21

b. g | et pig SMREdAr T8 2 w@ife A uaeR z gN uiRa e @
YA fhgT ST |

c. @ | I3l I8 MREd 81 & b 9 A1 oI Y (Ha1 SIRAT |

d. 2 | I8l I8 M¥ed 781 € fb 3 I dd &I [y SR |

{1M for each
Correct 4 points}

Answer :

(b) TN ARIH @ URT 3 B FTAR WAuIG HH & R # U dro SIiael Seed B |
foQ A1 vd a1 arl & gri, ol wwe @ Refd 3 1 wd affde drll & g1 U Jfaa
FA o1 Reafdr § v afdd gR1 MR &1 S Fadl 21 $9 IR HH IR B S
Ud IR PN FGR B @ forg et 281 &1 <1 el ¢ |
gRT 9 & AR AT @1 [l 9 9 99 & sfWeedl Td o 9aw Sl aHa—aad
W BT & AeW 8 Adhd ©, GHEIIA § A W & T g it e 86| G (2M)
Uofird Hre 39 SR & 1w feTfid et & o St B dRA @ forg et Bl |
9 JARFTH & FTAR B Y I b oy ST BT O Fabell & 9 YBR ST IR
ST FaAE & fog 1fed 78 @ o1 Fad 7 |
A JBRT H U8 IRER BT QY 7 [ IHA ¥l BT T J8o—u5 SR fdar, i_Reg
T T SR HRAT HFA BT I8 ISR T <t 6 98 IR HE wad Y|
IS adaE IR H§ SWRIGd UgETHl BT AR fhar S |, a1 Bl B 9 Terd & Jey]
AT BT JHTOTIS Qe (FIeaiTeqd YATOT Bidl & fdb USiiaRol R far & [T AU gian
2 & g8 feaes maor § & o afdfas & 9 et 9@ aR o R B, Sife
FA B A S U raeasd @ @l rurerd 81 AT € IR 31 g HHAl due v o
IRa H o W © R sHHT 31d Ig B BT [ A Ieeg duiie 2| I a9 Al
A fo. # =marem A oty o 6 s #§ 0 318 uraae T8 ® R IR St ar(2M)
SHH BB IeY Slfd uNe I H R W € Al g8 sduie § A e vEo-us &
SR B S ¥ deie 81 9RAT | $9fely S 6T 98 O [ S g R O @ ey
BT UG P A FTRHT JHAO—UF TR B S S S el B Fdhdl © I§ qdb Arg el
g1 R M IORER & URT S $I 7dudl & T MR 2 b a8 Sl Teiil $T IR B
Td W AMIAS HEH ST Il HHT BT Uo{IbRoT Xgq & STV |

Answer :

(c) o sy fafgd 1930 & Uge™ & g 16(1) & JJAR A%y & 3rde d T T
o B & b avg Hafdd Sewd @ forv Suged s ARy | afe At T bA b1 Sewd AsBr| (om)
ST IART BT | Dal 7 [(par & 999 W R fFan 81 R famdr S udR & awgell &
T BT B |
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MITTAL COMMERCE CLASSES

CA FOUNDATION- MOCK TEST

Y Ty d BUT 1 I A= YR 9 fhar 51 Fodr ©, al b S g9ar o
I TATT BT FAIS At &1 aae o 98 vt # orawed ver| wEfery T W & a%g [ (om)

SUIRT & I YR HYIT, A1 el 8l |
37d: T Bl fApdl & fdog Pls SUIR &l |

{1 M for each
Correct 6 points}

Answer 2:
(a) g <R aEer) gor Wiffd <1ffica &9+ @ d19 =k (Distinction between LLP and
LLC)
AR BT IR g 1R aEErY M R F7ET
1. | fFEvTERY erfarfem T <R ARy IfRfaE, 2008 | wRAT Srfafm, 2013
2. | 9ew /AR q Ffdd ST WA <R FeerNt & | 9 Jfdd S I3 H YpH 199 -
iy IeTeE #Rad & 7 AIfd R | € vE @ WS w9 § oM
gl:ﬂqwﬁ P AEER & wY F S O | 9 2
|
3. | =IR® TeINI® Sfen | U Wffd SR ATSIGRT &l JIR® | Uh ®HFAl 6l S<IRe UIE il
I far AEERl & 499 oeNd 9 | fym grr fRifya fear Smar g
FeTdT 2 | (Companies Act, 2013)
4. | = AT <R ARER & A9 @ T ¥ | AOoi=e HEEl d AW § e
Limited Liability Partnership ¥e&} @7 | Limited T Aol &= & 9@ #
UM (Suffix) & TR R WANT &A1 | Private Limited &8 39 =i
1R | (Suffix & w7 #)
5. | 9wl / AIEERI B AT ¢ 2 Ao BNt
= AP - ARFRE H A Prg A | FATH - 2 Ae™
& | DA TR AEER © 95w | e dH ¢ 200 A
AT/ A1 Ao AT Bl Wahd | ASITd HAT - RATH ¢ 7 Ga
g, Amifed aafdd @ Aregq | IfrpaH : P T AT BT B
A & 9Hhd & e, TN, B
I TG a0y AT fad |
6. | AR /WATSIGRT BT WAEGERT T SR S9d WeAd S¥e™ | 9awll &1 qIfdd Wi X&dT @
TR TH AT Bar & Rag Wikes due | S9¢ gR1 aIRa o W, SwaaH
B T H| SUNEGED
7. | U P B AGAT BeXd W ARG | DA DI BEDIS AIRDI gRT
AHSTE ASERT © W WEERI §R | g4 T WAelh HUSH GRSl
gafRrd fobar Sirar 2 | ST B |
8. | Faredl /AT el | BH W ®H 2 AT AEerR | ol S 2 2 Farad
D FATH FE=AT ATGSTH HA] : 3 HATAD
Answer: _
(b) WX Iy JAfAfFE B gRT 24 & JFAR W&l axgd Bl I Wipld gq e fdeg serar

IORAT AT T UHR BT AT B Ifavd Joll Sl & a9 Bl bl JHfd sxd=aRd &l S

g
&)

@)

)

9 98 T WY B I faFar @ a1 ¥ 1 A AR B W v B g wE
HIIATE! HAT B |

e a8 U1 AFHIET AT Wipld faPdl BT T8 Siardl ave IRAIGA BT Dlg AlfeH
& a1 w1t &1 A% <ar 7 a1, Il At B Aty & fog i w9 FeiRa e
AT B, Al U AT B I O R, 97 A DI AHI TF 81 AT 1§ A S
| Ao W), A0

e AT B W {Y VAT PRAT © Gl Al Bl Wigpfd & FAGed 81 O g8 ATl Bl
§e7h g <l @ I1 99 ol & | i
TIa & TR &) T8 99w # A Sl 7 R & gy g ar aoft & s |

Wl g AR R SR B TORT & U RN /A1 7| RN BT IE PR A B Wha b

r(3M)

r(2M)

e © | SURIGT AHel ¥ SRl o ORfl &1 BR &7 orer @I ARG W, 98 dRa Alfold a9
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

wsﬁ?mmﬁwaﬁﬂﬁwm,mmﬁﬁW%ﬁsagwaﬁm}um

Sl & Ut Y |

Answer 3:

(a)

HH W JYU®R BN d WIEISR BT Uit MR a9 @1 Af$R (Right of outgoing

partner to carry on competing business) &RT 36 :—

o BH F IGEER BT BH BT gfaanifl AuR &1 AffeR € SR 98 U0 AUR b fasfd |
P Gl 2 |

. R 98 BH P M Bl SUANT AU AR B T8l Y qebal fefal W Bl BH Bl
gfIfe T 9T AhdT AT BH B YR ATEHT I Sl IAD! BH BT Bled 4 Jd
AR B V8 o, dre BT I Aol B qhaT |

. MG AISER, JTdT ASERT & A I8 WAl B Fehdl 8, fb IqD WIHaR
Tl B W I8 BH b FHM IR TR Ff¥Ed afy # rerar ve Af¥ed ey e
P YIdR 81 BT, 39 PR & FHSI Bl AUR R YfAe= BT FHsiar sl bal
STRIATT |

BH B Bl ol IEER B BH ® ™ § 9 T UM @1 @R (Right of outgoing-

partner to share subsequent profits) &RT 37 —

o T Pl WEER TR AT & IT AEIER 8 7 8T 8 97 IY g9 AeieR U gl ol I |
FEER & 9 @rdi b7 if~aq e Ry o o8 @& 9®Ry & 91 gadag & gl
S § @ ST 9Tl ATeeR IT S9! FHel & Ui SHET 1S9 durf+e gfafafer &1
fameg = |
(a) ﬁwwqﬁaﬁﬁ@ﬁmmﬂﬁwﬁwwwmwvﬁ

BH P ORI & STB YT & YT 9 fafed fear 51 9a
a1

(b) Wéa%w%ﬁmmaﬁvﬁrws%mﬁzﬁaﬁa@mé?ﬂﬂaﬁsﬁ

-(3M)

r(1M)

r(2M)

ATSTIS 8T |

Answer

(b)

ge § gEl TS AT, IR SidY iff I 1872 @ €RT 73 WX SMRA ¥ 39 & IR, |
\—rrsfaa—sfaﬂﬁgﬁa%wwwﬁgﬁﬁrﬁa‘s’waﬂw?ﬁf%maﬁrt{?ﬂﬁm’cﬁ%’cﬁ
®Y W WGl ® AR FdeR $ T T T P BRI B dlell BIF, Sl FL B
A ST Ul BT TSR H ofl, U IR BT ATBRN B | §H UBR BT BT 5 B [l
HRUTGY] JAAT YT ®Y & B9 dTell B & forv 8l fhar Sdr| 39 aRT & W IHRo §
N I AT © b BIP BT A T FHY I Al Dl LA G Y Sl e AT
A B drell BT AT 3RfAET Pl HH B Fobdl o |

9 g Wy foffa fare gsal a7/ Jed | 2 a9 dav-sd & faarg ® ug
Aot fear war o 6 Jfe srgeeRd w9y HigE IRy gRRfGl & JHeRT gav uel &l <
A T ofl, 39 UBR A M gell @ e H off a1 g9 @ fy 98 RN S |AreRer

-(3M)

R H agey 31 faRiy gRRRET # srgde w7 & R g8 |
fg@TﬁiWﬁAﬁcaﬁqﬁawﬁmm%a‘swﬁwaﬁw&wm%la’swzﬁ‘
|1 fHY MY L DI YT B b IeeT W PR Bl | §9 UBR C DI A & g§RI B & A1

Py U argey @1 faRiy uRRIfTl & FHaRT off | g9felv A, C | %6, 1,00,000 [z &I 4TS - (2M)

B &I 9= &1 oI (5,000) — C W AIg &I A& WIGH BT oI (4,800) = A Bl & b+ dlel
ICECI IR
U%Aﬁcﬁwwwﬁwqﬁﬂ%ﬁﬁmﬁaﬁﬂﬁmawaﬁﬁﬁrﬁ
JEfRIT o TAT IR A9 & IR & a¥IaR Bl |
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

Answer 4:

(a)

(f) Wi AR 9 qd a1 uwdrq &l S Gl ¢ | i
Answer .
(b) QWWH%WHﬁ%WWWﬁwﬁiﬁ & AR B IHD Uh AEER bl I

Rp|

Jf+fdse AT &1 3RV (Passing of Unascertained Goods) :
JHfde a1 91 A1 & sy & forg ey &1 9w F, ﬁnﬁw@aaﬂwaﬁﬁﬁﬁ
BT ST O HIel bl fAeiRer 98l o R S|

Iffde ATd & WIfT & =R & T § 99 39 UoR § —

1. fdde= gRT A7 (Goods by Description): fdd@« grT vl o aifafdse Ara ?ﬁ
faspa & forg srgeg o qom gy Ard Rerd arel A1 & AR=g H Sd I 90
Bl o & rgey & AR IR &R foram ST & a1 a1 sar @l o | faswar
gRT 7 fasbdT &1 Agafd | HdT g, o1 ATl § Wi T $l FRd & ot 2 |

2. q18% P GYail (Delivery to Carrier) — S8l fasmhdl A1 § @R & e & )
JABR BT ARfIT TEI HRAT WHIT BT SRRV G 81 T & Ol & ATl DA
SR BT A7 fHA o= aES DI AT FAWRIAr B gud R AT 0T B, Bl B
Uy & S 8] | ]

AT @71 A9 (Appropriation of goods) :— 7

A1 & o d e 8 srgase &1 Ry d§ o sar 9 famar @ uReRe wgafd &

A1 IADI BM A D §0a F AT BT I |

r(1M)

r(1M)

-(1M)

L(12M)

e & smawas aw@—

(a)  a%] fasha say # 9 T 07 SR U & ITIHY B ARy |

(b)y  a%g ggah @ Refd § gF =12y |

(c) A Bl a1 o (RS a9 & w®e 9 [9=1) e & ufa fafifra faan
ST =AMM2Y | sl Bl GYail & gRT JUdl IS Yole AT Al ai6d $ Jyail &

GIRT |
(d) faffaoE &1 e awd wy A
(i) fasdr & gRT dar o Wefa | fear S =y |
(i)  oar & R fAwdr & Wepfa A fHar S anfy |
(e) wefa wee ar wfifa g ARy |

Al
@ TIIAIT FHYS @ TIATd SR X@T ST ©) sﬁﬂ?ﬂsﬁmﬁm Wﬁ@ﬂ%iﬁ for
FAER AT Il & T H, BH & Uoiihd bl B $HI G¥aAT H UG Eﬁﬁwﬁ?ﬁ%ﬁ

T
22 (Y2 for every
correct 5 points)

ﬁo—a%:n,Wﬁmww?mmma@ﬁwﬁmﬁﬁﬁmﬁw*(im

Jrar Al & vy H ghear B &1 Adhdl ©, UY DI QAR IHB BT FHUT D YLER]
Uolihd al fhdm T o IR Sad WEIeR & 9w # Sy A1fcd Ui &I 181 faar = o
3R I WIEIGR & [A9g # i ANCH USiIS Bl el a1 TAT o7 |
ﬁWWﬁﬁﬁmeWWWww%wﬁ#ﬁW@ﬁ'
qof fpar o —

(i) JheAr 9 BH & §RT AT IS MR W a1 731 81 Y, dofigpd @t 18 of
(ii)ﬁﬂ@'ﬁﬁﬁwmgwﬁiﬁﬁﬁﬂﬂﬂﬁHISJc:NZﬁ'\‘FqﬁﬁEWTTI'ﬂTQJITI
TR — A §H B8 Ahd © (b —
wWﬁBsﬁ?ca%mxa?ﬁwwﬁo‘mWW%‘l

g GER A ¥ STET U U AIEER B W T AT UES I W g 8 W g ]
Td @ Rl g8 ' Hife g @fed 7 are uwgd R o, SHer 9 IR B v B
ITRER § ARER & w9 § UeRid gl o |
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MITTAL COMMERCE CLASSES

CA FOUNDATION- MOCK TEST

Answer 5:

(a)

TR T URATE B forg FEET ¥ oFR ¥ S IR URATES ERT 1T URdTd & 9y 8 |

@ IR DI Udbe B BT A~ gaded 8, e ORI Ul YA D WIHR HAT a2 | o
TE ge, I SifvH 38T ad fd fa T @ wrdl @ URad dRar 8, N W a8 e &R
& foy TR 8, BIZ U@ T8 BT, dfed I AT W OTER U DI UG IR B folg
=T AT 2| I8 URATd e TR @ forg AT # Qe d o R

RGAT BT, I & BId b AT WA AAT gHM H USWH, TKE & forg FHFer w9 7 | ]

fedl I wu H Q@1 & fofw uRaa 81 AT S Ahdl e Wihld Th ey &1 I
PN | 3 AW H S Gl 7 B awgall B gAd fHAr qen JdE & fou Srerege &
U SR YTd fear €, pivreder Ife Jed BT YIar WbR T8l BRal 8 Al g% @¥iad b
SgH Dol Y K] 999 D ol qreg g PR AT |

A gl SWad AMe H fdadr B 99 do & oy qred 81 B el |

Answer:

(b)

TRUE HHT & AMURT (Meaning of Gurantee Company)— 6 I8 URdTad fbar ST € |

& H & Wifg R @& 9 Uoligd dRarT 9 O I8 fadeu Sude BT § 6
Wﬁmﬁw@$www%$wwﬁwmm|m
mﬁwzmsaﬁwz(m)a%mwﬁmﬁﬁwmﬁﬁzﬁwﬁ@qﬁmﬁﬁ
PRl o— VAT BT ST IO U FHIRE g§RT &9 & GHYE & aHT S NI Bl 3
@ foIv \eAd B0 & Rl 98 TRUET &Rd 8| 39 UPR RIS S & Ae dI <Id]
ISP gRT B A RS I a6 & Wifad Bt @ oife ure A fam § ) Y 2 2
S Wl ¥ SHFP gRI TRUST BT VAR | e B OHET T8I PO Ahdl & HEAl B
I | ST el P G ) S € S S BF] BT USiIhRUT HRATT AR € |

MRUET HHIAT AT 372 Yol AR H- H FAFAG dor =1 (Similarities and dis- |

similarities between the Guranantee company and the company baving share

capital)— TTRUST HHOET Tl 3 Yo MemRa wF U=l H W AR Ol BT § 98 © Qi
FERT FT e TG Jor AT R @1 BT SfErdSl SmeTRa wEE & SRS
AR T T I8 §RT WS Y Yol & I T & AT e © S Bl I8 T
3o urde AT fem # W wY 9 forg T B g,

S S BrfRT F S ReTar B € 9T g B § e w9 F e 81 RS B @ |

SR BT U TIAT BT DAl S THI HIAT BT & old HHT &7 faege & 8T & iR 34
AERIl Bl b §RT B TRVS AR & YA 9 [Jaed & F9g 1 811 2 Sifds 34
el BT M@ BIAT & WR A Yl MR H-1 & Fal DI S & Sidd Bl § B

Al I gRT AUE 3 Yol Bl a7 & oY B8l ST APbar & I QAT I a1 ST Adhall &

g B bl fage fdar S ¥er 8|

9 vy § g 31 7 W= AR IUATd 9 WIS AT (1995) 6 TAH. 114 § Tg
friRa far 2 & fly TR v gRT fefl 9o g1 S99 fRd & edaRd & 3
AT HRAT 37 Yol SR HFAT & Fawd g7 A R BT AR 9 fdoqget AT BIen

L(2.5M)

(1.5M)

}(1M)

-(2M)

-r(1M)

r(2M)

r(2M)
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

Answer 6:

(a)

GeThRI T e~ TR IU—~ DR DI SNIGT BFT AN AHINSTD  BNe] A ~ITATeTY |

ERT Jaa-1g T8l 81 ST 31 F81 ad UR=g 99 31 dial & Al |HSIAT WHIidd
U 9 oG ¥ 81 9 |Asial forlad sRIeRygad 9 Uoligd @ |

& TS AT H ST RE A AU U Bl 50,000 . Wwﬁﬂwaﬁaﬂﬁfﬁﬁnéﬁ
BT g4 fear| 91g H W A F g9 B QR AL AT S oATell 7 arg U B |

I8 9% BN Fifdh 9aHRl & A Mdhe G | Gasiial Uidhfde ¥ig Ud ofd & av‘l’\fUT'_(lM)

g 9 forRaa sxeRgad a doliad © |

Answer:

(b)

Ultra Vires &1 figra/wifadererar &1 figia— ultra vires &1 e & wifdd argrar
AMPR &5 | qER SMHR B HIAT HHIAT I - efdadl & a6 STd) BRI Rl &
I & See WU ¥ 9eR) df 98 I BN S9N Tl BRIl Sl GhdT | I8 HE
TR EIGRI 8! Bl |

MR @ SfdH S & I SWIASl © | Ife BHET $99 98X SIdR Bl BRI B
2| @ I8 ultra vires HEATYIT AR &f BRI |

IS ultra vires TRI® H BT GRT PIS U0 mwm%qws@maﬁwﬁmw
& I H TR ) forar Srar & a1 FOTRTdT a¥gell 2 918 S |l 2 |

Ashbury Railway carriage and Iron company ltd. V/s Riche

qe—

AT BT I IeWI XeTd Carriage BT G991 do1 g [P WR <A1, Hobfbdl SfRRT @
AMRI BT desd b FIARI BT 3fe AT | HF & Faleddl 1 Riche ® At dfesrad #
Ned AgA & T & forg sl IR e &R &1 ergay faar | foaar faR g gy
Tedl 9 gReeRl W fHAT| are H HHAl F efdd qrRad b AR UR I(GEY Bl FHTE B
faar| Riche 3 @&l f& d71 dpNda SOFEIRT IR IMMI ®Icdex g & =Iid
3T IR AH B |

Jrarerd | oy e f6 @ ey v @ orid g8l JfgeY WA € S Hbde
SFAFRIRT | e 81 o1 I8 Y ultra vires B & SR IR TAT Y § AR §H AFA
H AT T PN WR AT UG A8l AT S Febal |

vIfdaererT & Rigia &1 =1 famgell g™ v fasar <m daar 8-

1. IR o AEE & S @US A1 HR gINT JIfddd A1 81 O I8 ¥ aer oo
BT |

2. AaR] WAHEANT §RT 9l 39 B BT RSHRT Tl R Fhd |

3. AR BRI Gareds! b wfdd A dreR 8l WReg HUE b AOBR &7 b AR B Aol
ERT ST YRSHOT fhar S AhaT ¢ |

4. IR J=IFF B ultra vires B A1 G gRT AR U@ UIRT HRb $HHT JRGHROT
forar ST AT 2|

AT — IPIRAT T THARI DI ARETT Y& O |

THET—

. T8 HHAI Pl U STOIIAR TR H IRTAT B I Al & s oy aal
[GEASCELIN IS

. O B Iqad WS IR URArd gRT uRafdd fhar 51 dahdr 7 |

L(2.5M)

L(1.5M)

r(1M)

r(1M)

-(4M)

6|Page
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

PAPER : BUSINESS CORRESPONDENCE & REPORTING

The Question Paper comprises of 5 questions of 10 marks each.
Question No. 7 is compulsory. Out of questions 8 to 11, attempt any three.

SECTION-B : BUSINESS CORRESPONDENCE & REPORTING (40 MARKS)

Answer 7:

(a) 1. A
2. D {1 Mark
3. B [ Each}
4, B
5. C

Answer:

(b) Antonyms
1. A [{1 Mark
2. B Each}

Answer:

(c) The Characteristics of Effective Communication:

Communication for humans is akin to breathing. From the first cry of the baby to the

last breath of a person, communication is an essential part of life. However, good

communication is an art that has be developed and honed. Effective communicators
practice every aspect of the skill frequently.

It is a fact that our everyday communication is often marred by confusion,

misunderstandings, misconceptions, partial understanding and obscurity. Thus,

several aspects must keep in mind while interacting with others for our
communication to convey the intended message.

1. Clear: Any spoken or written communication should state the purpose of
message clearly. The language should be simple. Sentences ought to be short
as the core message is lost in long, convoluted sentences. Each idea or point
must be explained in a separate bulleted points or paragraphs. Make it easy
for the reader to grasp the intent of the communiqué.

2. Concise: Brevity is the essence of business communication. No one has the
time to read long drawn out essays. Besides, the core content is lost in
elaborate details. Avoid using too many irrelevant words or adjectives, for
example, ‘you see’, ‘I mean to say’, etc. Ensure that there are no repetitions

3. Concrete: The content of your communiqué should be tangible. Base it on
facts and figures. Abstract ideas and thoughts are liable to misinterpretation.
Make sure that there is just sufficient detail to support your case/ argument
and bring focus to the main message

4, Coherent: Coherence in writing and speech refers to the logical bridge
between words, sentences, and paragraphs. Main ideas and meaning can be
difficult for the reader to follow if the writer jumps from one idea to another
and uses contradictory words to express himself. The key to coherence is
sequentially organized and logically presented information which is easily
understood. All content under the topic should be relevant, interconnected
and present information in a flow.

5. Complete: A complete communication conveys all facts and information
required by the recipient. It keeps in mind the receiver’s intellect and attitude

and conveys the message accordingly. A complete communication helps in

7|Page
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

Answer 8:
(a) Value points.

(a)
(b)
(c)
(d)
(e)
(f

building the company’s reputation, aids in better decision making as all
relevant and required information is available with the receiver.

Courteous: Courtesy implies that the sender is polite, considerate,
respectful, open and honest with the receiver. The sender of the message
takes into consideration the viewpoints and feelings of the receiver of the
message. Make sure nothing offensive or with hidden negative tone is
included.

Listening for Understanding: We are bombarded by noise and sound in all
our waking hours. We ‘hear’ conversations, news, gossip and many other
forms of speech all the time. However, most of it is not listened to carefully
and therefore, not understood, partially understood or misunderstood. A good
listener does not only listen to the spoken words, but observes carefully the
nonverbal cues to understand the complete message. He absorbs the given
information, processes it, understands its context and meaning and to form
an accurate, reasoned, intelligent response.

The listener has to be objective, practical and in control of his emotions. Often
the understanding of a listener is coloured by his own emotions, judgments,
opinions, and reactions to what is being said. While listening for
understanding, we focus on the individual and his agenda. A perceptive
listener is able to satisfy a customer and suggest solutions as per the needs
of the client

Focus and Attention: Everyday work environment has multiple activities[”

going on simultaneously. The ringing of the phone, an incoming email, or a
number of tasks requiring your attention, anxiety related to work, emotional
distress etc. can distract you. Such distractions are detrimental to the
communication process with an individual or a group of people. You may
overlook or completely miss important points or cues in the interaction. Thus,
keeping your focus and attention during the communiqué is imperative for
effective communication.

Emotional Awareness and Control: "Human behavior is not under the sole
control of emotion or deliberation but results from the interaction of these two
processes,” Loewenstein said.

However, emotions play a major role in our interactions with other people.
They are a powerful force that affect our perception of reality regardless of
how hard we try to be unbiased. In fact, intense emotions can undermine a
person’s capacity for rational decision-making, even when the individual is
aware of the need to make careful decisions.

Consequently, emotional awareness is a necessary element of good
communication. While interacting with another person or a group, it is
important to understand the emotions you and he/ she/ they are bringing to
the discussion. Managing your own and others emotions and communicating
keeping in mind the emotional state of others helps in smooth interaction and
breakdown of the communication process. -

Correct receiver E-mail Id.

Subject should be catchy/highlighted and relevant.

Salutation, mention both -Dear Sir/Ma’am,.

Opening paragraph state the offer.

Offer special discount to an old valued customer.

Detail you trendy, stylish and durable products and affirm that you are the
first in the industry to introduce these state of art products.

8|Page
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST
(9) Be persuasive in convincing customer to be the first to use the products and
and thus attract clientele.
(h) Mention your website where the wide range of products can be viewed.
() Request to place order at the earliest.
Answer:
(b) Barriers in communication:
- Physical Barriers
- Cultural Barriers (1 M3
- Language Barriers
- Technology Barriers
- Emotional Barriers | .
Technology Barriers: Being a technology driven world, all communication is
dependent on good and extensive use of technology. However, there might arise
technical issues, like server crash, overload of information etc. which lead to
miscommunication or no communication at all. ]
Language Barriers: It's a cosmopolitan set up, where people of different]
nationalities move from their home to other countries for work. As a result, it is
difficult to have a common language for communication. Hence, diversity gives rise
to many languages and it acts as a barrier at times.
Answer:
(c) Direct Indirect Speech:
(i) Ram said he didn’t believe him. 1{:::2}
(i) The stranger required where I lived.
Answer 9:
(a) Unemployment: No longer India’s economy capital:
Hints:
> The world economies facing 2 major challenges- unemployment and poverty.
> Financial crisis caused by unemployment leads to an overall purchasing power
resulting in poverty followed by an increasing burden of debt.
> In India, the problems of underemployment, unemployment and poverty have
always been the main hindrances to economic development.
> Another colossal problem is the large population.
> A critical aspect is the regional disparity.
> Mass migration from rural to urban regions is adding to the problems of
unemployment and poverty.
> Economic reforms, changes in the industrial policy and better utilization of
available resources will reduce the problem.
> The government must initiate long term measures for poverty alleviation.
Answer:
(b) Vertical Network and Wheel & Spoke Network:
Vertical Network Wheel and Spoke Network
A formal network. It is usually between a | A network with a single controlling
higher ranking employee and a | authority who gives instructions and
{12 M}{| subordinate. orders to all employees working under
him/her.
A two way communication happens Two way communication happens but
useful only in small organizations.

{1 M}

{1 M}

{Each
Point
r1/2

Mark}

_{11/2 M}
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Answer:

(c) Active to Passive
(i) The layman was being helped by some students.}l{hﬁ:‘;z}
(i) The work will be finished by Ram tomorrow.

Answer 10:
(a) Date: Jan 2, 2019
Venue: Conference Hall, 3rd Floor
Meeting started at 11 : 00 AM.
In attendance: Mr. BNM Managing Director, Mr. ASD Head , Sales and Marketing, Mr.
FGH, Product Head, Mr. JKL Plant Head, two Senior Consultants from QWE
Consulting and Market Research, three members of the Sales team
Mr. FGH, Product Head
- Introduced the agenda
Demonstrated the prototype of the new product
Explained the utility and target customers
Existing Variants in the market vs variants to be introduced by the company
in 6 months time
Mr. JKL, Plant Head

- Discussed preparedness for mass manufacturing of the new product

- Discussed potential vendors to manufacture the variants

Mr. VBN Senior Consultant, QWE Consulting and Market Research

- Discussed marketing strategy for product launch

- Discussed media advertising for product promotion

Mr. ASD Head, Sales and Marketing, Mr. RTY Executive, Sales Team

- Presented the estimated demand and sales figures for first quarter (initial 3
months after launch)

- Discussed feedback received from the sample customers

All the participants consented to submit their observations and reports to Mr. BNM
Managing Director, Mr. ASD Head, Sales and Marketing.

The Head of Sales and Marketing proposed a vote of thanks and declared the next
meeting to discuss reports to be held on Feb 4, 2019.

ATR to be submitted by 25 Jan, 2019 to the Head of Sales and Marketing.

Answer:

(b) Synonyms
1. C {Each
> A 1 Mark}
3. B

Answer:

(c) Antonyms

{Each

L. D I 1 Mark}
2. B

Answer 11:

(a) Writing Formal Letters and Official Communication
XYZ Electronics
New Delhi. {1 M}
Date: 20" Dec, 2018

{Each

Point
r1/2

Mark}
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Manager, Customer Care

XYZ Electronics

New Delhi. {1 M}
Dear Sir/Ma’am

Sub: Complaint regarding the printer model CanXR 0987, Invoice No: Prin/Can
XR/6-12-2018.

This is regarding the printer that I bought on Dec 6, 2018. After installation, it|
worked fine for a few days. But lately every time a print command is given, it paper
gets stuck and the scanning/photocopying option is not working at all. Please send
your executive to examine the problem and rectify it at the earliest or get it
replaced. I had bought the equipment to take print-outs at home for an urgentf{2 M}
project work submission.

I request you to look into the problem urgently and send the expert tomorrow
evening by 7PM. You can send the name and mobile number of the executive at my
number XXXXXXXXXX. Looking forward to a prompt response.

(Signed)
ABC M
Answer:
(b) Passive to Active
(1) Fire destroyed the factory. {Each

3 Mark}
(2) Rajat is eating the cake.

(3) Women led a conservative lifestyle in olden days.
Answer:
(c) Idioms
; {Each
(1) Option c 2 Mark}
(2) Option a

**kx
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