MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

(GCF-19, GCF-20, GCF-21, VCF-4, SCF-6 & SCF-7)

DATE: 01.07.2020 MAXIMUM MARKS: 100 TIMING: 32 Hours

PAPER 2: BUSINESS LAW & BUSINESS CORRESPONDENCE & REPORTING

Question No. 1 is Compulsory. Answer any four question from the remaining five questions.
Wherever necessary, suitable assumptions should be made and disclosed by way of note

forming part of the answer.
Working Notes should from part of the answer.

Answer 1:

(a)

{21, B, X & ¥ART & fd%g I@1 B AT © |F(1M) {ARA AJae AEAFIH, 1872 BT
gRT 68 & INJAR, “IfC AJdY PR & AT bl Afdd BT 1erar S WR A3 bl i
DI DI AfGT D SITA—KR B ATA OGBS G ! MY Hal & ol 98 VA
3T fad @ FRRT § W I GG BT Hed U R BT ISR B 173 (2M) {TfH X BT
& T T YD SNaF—KR & JIAR Silad dl aeIdasi I gfd & fog o, Iq®!
JRT & favg B & R QA T 0T &1 9gell & folg q7ar fdHam S |ahdr 2 (3(1M)

Answer:

(b)

A AR B GRT 3 B ITAR AAGD B b R § gh B SRS Iewd D
foQ A1 va o1 arl & gri, ol wwe @ Refd 3 1 ud affdes |l & g1 U Afaa
O B Reafy § ve afed grr Aefid @ o1 Fad) 81 9 USR B IR B S
Td IR B FaGR IR @ forg a8 &1 51 A 2

URT 9 & AR FiHa @1 [y | A1 M & JiWeadl T o 9aw Sl FH—a9d
W B & Faw 8 Add &, AT § wifid 9W & 3 e i e 8| o
ofipd w39 S & &1 Afid e & ol Rt B aRe @ forg A gl |
9 JARFTH & FTAR B Y ILWI b oy ST BT O Fabell © 9 YBR ST IR
SN FaEd & foy 1fea T8 o1 o1 Fad 2 -

JIAT YHROT H I8 ORER HT QY & b ST S DI AT gAo—u5 SR fhar, u=e=g
AT GHIO—0 SR BRAT Ol Bl A8 ARBR el <l fob g8 I B A PR |
Ife IAAE TR § QWIS YT Bl AF] fhar Sar 8, & & 96 Tod 8 gefu
AT BT JHTOTIS Qe (F1eaiTeqd YATOT il & fdb USiiaRol &R AT & [T AUy sian
2 & 7' fregee g 2 6 swen affes & @it et 9@ @) o T B oif%
B @ I & {7 oawd & &1 JTguTeld 81 AT 8 3R 31d I8 - Jud w9 o
IRAT H o T T W SHST 31 I L Bl B WA Seed e © | I a9 dge
IR o, # =marerm 7 fofa R 6 ee= § O i grawe 98 g 5 AR Seew
SHH |/B S Slfd ue AEgd § &3 M € afe g8 sraeriie & dr e gy @
SR B S ¥ deTe 81 SRAT | $9fely & BT 98 O [ S g R O I ey
@ UG B SrE FHT JHO—F SR 8 S & SURI T8l 81 9adl § 98 dd A A8l
2| R 9 INRER & T I BT AT &1 TATK AR 8 P I8 U Tl BT GIR B

—(2M)

o

—(2M)

UG W AMaeIH HaH Sol dlids ¥ BT USidoT G &I oY | =

Answer:

(c)

faspg dern Ay & 98T @ ¥=g =N
(DISTINCTION BETWEEN SALE AND AN AGREEMENT TO SELL)
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MITTAL COMMERCE CLASSES

CA FOUNDATION- MOCK TEST

Y
(1 Mark for any correct 4 points)

IR BT IAER fasa fasha &1 TExTg

1. 99RY @i &1 | 91l § Wi sdl bl qRd | Sl bl A BT W@iided bl qfqsa
BERITROT <A ST B | a1 fBf ot & gl 8 WR SR
(Transfer of BIaT 2 |
Property)

2. I D UPfA (I8 UH FWifRd oI T | U8B UP MWIGHI IME © I
(Nature of JAfd v srery e forl | vAr orjay s ol U 9
Contract) gfhel Tl ST ol & | fafr 1 ufdwel g S € |

3. fd@ved gq IR | fAoar 91 & ¥ & o) @l | UIfed U&ldbR dddl sl &g ol I
(Remedies for | d& & FHA & ®ifd | P Tl &, 9 & o & for, o9
Breach) IHH AT HT AT Bl B | 96 Hed a1 FAfde fafyr & <9 T8

ST gHT BT B & 9 |

4. THHRI P TRAE | A DI TR B9 AT 71T | U B R {9 faar &
(Liability of B fad e Bar &1 <R BT | <1 8T B |
Parties) 2|

5. SRgA &1 ¥R I @I SIRgH sl DI BN | 81 I SIRGH fashel BT B © |
(Burden of g, Fife SReq Wi &1
Risk) AT R 2 |

6. IAMBRI & UHfA | jus in rem JAH HAT 2 | Jus in personam IA @Al ¢,
(Nature of T IR STIHR | 3 fadiTa SR |
Rights)

7. O fasmg @t famdr A1 @1 g7 faspd Tl | fasban 71T @ 99 Gl § Hild
IfRBR (Right of | B THdT 2 | w1 fashdr & urd & BT B
Resale)

Answer 2:

(a)

T fHar ST AT § —
1. ffwfy g1 ¥9If%T (Discharge by Performance) :— W9 3Fa¥ & UdAdR Mfde

IFEY B FAG (DISCHARGE OF CONTRACT):-3/aw] &I fmiforRad ysRi gw]

AT H AT T e ¥ I B SEId Sd 30 qdl &1 A aR d 2|

iy gRT I &1l © | I8 9 &1 USRI §RT Bl © —

(i) IRafds s — arafds MRy I9 999 g8 $E! Ol 8, 99 IS UeTHR - 98
A9 R o B, S SERIG B A SeI BRA BT FHsSiar fhar o |

(i) yaRig e 8 Fadl §— 9 qaHear e I BT QR AR BT URGTd Bl

2, Jf gerEar Ay & WeR & | 79 SR dr 7, a1 98 vl s o

evex (ffaeT) & |E 991 e ©

2. YRR I8@ §RT €AUT (Discharge by Mutual Agreement) — (&% a9 &
UEhR IS oy U U Sa Bl AR &1 I REve &+ A1 Jad &3l Al
aRafid & Aewad 81, 1 ol Sa BT QT BT Dl MMaTIRT e & |
e :— T, fagved, uRad= den Agfad & grT omuefl weafa & srgaw &1 fawved

fohar ST AT 2|

3. iy & sT=TasT gRT 99T (Discharge by Impossibility of Performance)

— 19 T I Pl [T USTHRI §R1 $9 BRI GG T8l 8 Ul &, difh A

¥ gR®T I B Irgefaar faeE g 2 |

2|Page
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MITTAL COMMERCE CLASSES

CA FOUNDATION- MOCK TEST

AT USTBRI §RT U~ 8l Bl Sl a2, 9 98 YRS A &1 gad H [qede |

BT A1 a1 afe 98 uvaradl 8, O S9H USTHRI & dig ay Afdd T8 g ARy |

e SrTeTfaaTell & $aTevvl & —

(a) BH & BT srgear uRad <,

(b) frearest & forg sifard 48 & JAr< 8 9,

(c) Hel & IRy yehe & |fed 7 8 A1 fdeMme 9 81 & BRI Sl AJde DI YT R

& for wWfde dR ) gl v, 6l aafdaad semdr & gRumRawy o
GARATD gHe,

(d) gg foog S|

4.

Answer:

(b)

g da & BRUT §AIfa (Discharge by Lapse of Time) — Udh 31a &l
ffde s & fior q_1 fbar S Afed | afe g8 @®1 e fhar S €, a1 e
AT AT STRATT |

e~ @ fAfde afy & iR g Ear gRT B15 FrarE € @ o o
I8 =NfI% SUAR A dfed & ST ¥

$TA @ URDTe §RT WA (Discharge by Operation of Law) :— T& 31w -

PH & N 8 A FAG 8 Fhal 3, OrH WA &, qaear & 9g a1 SHD!
fearferar i, smfe |

eI W $ BRI IR (Discharge by breach of Contract) — 33 3Taw
D HT—qREfdd AT YIMRA—gRT FHE BT S Fhal & | IR U veldprR < fafer
DI AFI H FUAT 9RT GRT bRl H 9ol BT ©, Al I8 AFT SIRAT b IE e
AT foam 2

U FETE SHdl ¥ a9 & Fwred 9 fR{gfdm < wear 2 iR a1 |
WIHR B FHdl 8, O 98 IUYd TS | USel AMel, I [qgfdd & 7o v 4
|ASI T Wfic | FATG &1 SR |

W9 (S qERIdT aad & ARy g aeeear & Sfud glaem 4 § qd wRar @
AT 7T HRAT ®, T FaRrdT U el IT ATORATel & HROT A6 81 Sl § |

faei | (Merger):- 59 9 dIfe & IPR Soa difec & ARNBRI F 98 S & o
4 Pife & SIRIBRT BT e T 1 ST 2 |

Hifa SR aEeEr 7 9t iR 3 @ 999 e e 8-

$H.3.

IR BT IR AfFa R I HfAa R

1.

2.

IEEENEAN
srfafayg
I / ATSIER

IT<IR®

AT alRca ARy srfafem,
2008

B JfSIH, 2013

7 aafedd st Wfed R aREer
3 ufd AMEE wxd & 9 A
gIRIcT 8GR & AeeR & WU H
NSRS

Th AT SR GeeRl @

q fed S g # Yhy faer
BT & PO B I B W9 H
NIEESISR

Th BT BT JATIRD G

UeIA~h ara

¥

JIR® 70T e ARERI ®
I SEd | T B |

Afg e 9ERER & 9W @
=1 # Limited Liability
Partnership ¥l &1 U
(Suffix) & dR W UYIRT HRAT
ARy |

R WASIE N

~JAdH: 2 HaH

efam faum™ g1 I e Srar
2 (Companies Act, 2013) |
TSI S & A H I
forfaes dor Aol v & 9 |
yigde fifics vsg o =Ry
(Suffix & ®T #)

Aol e

(1 Mark for any correct 6 points)
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

DI AT JNfHaH: AT H VAT BIs AWM | RATH: 2 FeH

T8 2| AT IR ARER & | JAfdddH: 200 HE

e Gl /T FAMIIT ARRAT BT | ATl -1dh Hrl: AT 7 AaR
Adhd 8 AMied Afad & wrad ¥ | | Afdhdd: Big U A T8 2
e B 9dd 8 Ao, U,
DS I ATHRISG w@wy AT
2 |

6. I /ARERI | ARER! & i@ S9$ F8dd el ®1 S a8l ©
H1 T 3fere™ d& AT g § Ram ITd gRT IR 3fel W, SwaaH
wWfeed dUc B ;M ¥ | RIRT T |

7. 'ERS) B BT FAATT eI H AR | HFIA BT BB ILIRDI GIRT
IS WIEERI & A1 AIEER! T T AATAD AUSH FRT AT
g1 yafra far e 2 | ST 2 |

8. HATeAD! /AT | BH F B 2 AT AEIER ool wwE: 2 Fard®

TRl BT AT QS TdH HHL: 3 FATAD

Nrest

Answer 3:

(a)

HH ¥ gY@ BF del WIRIER &7 YAt MR @A $T ARSR (Right of outgoing

partner to carry on competing business) &RT 36 —

o TH U HERER & BH & YRR IR &7 fAeR 2 3R 98 W AUR &I [snid &=
ThT 2 |

o W] I8 ®H & A HI SYANT U AR TG -Tai PR Ahdl Jqal Wd d HH B
gy T8l gl Febdl ATar BH & YR 8D DI Sl IEDI BH DI BlsT A Ud
TR R 2 o, ArsT BT YATH T8l PR FabelT |

o  JAIgT ABIER, G9IE! APERI & A I§ FHSIA] HR Fhdl 8, [b SHd ABER T8l
T W I8 BH B 99 AR R R el # srear e e wrg W @ fiar
B BN, 39 PR & FHSIT Bl YR W YA BT FHSITT el Hal SR |

BH P Bred I WISIER B BH B o9 ¥ 9 ¥ oM &7 PR (Right of outgoing

partner to share subsequent profits) ¢RI 37 —

e T¥ PIs WISER R AT & IT AEIER & 9 & & 97 Y 9o AEIER 399 qAT ST 2
IEeR & 9= @ral &1 siftda fAueE fed foar v & g=fy & 91 gadrg b gl
ST 8l O dTel A8IeR A7 S9@] AHel & Ui SHEbl A1 S9a durfae ufafafer &r
fapea <& |
(a) T D AEIER 9 W84 $ [l I M &R T Al &1 VAT 9T T b ST BH Dl

IHRY & 9P 91T & AT 9 Ffed e o1 9a
7
(b) BF &I THRT F U 9TT BT R W 6% AP P X T AN of IS |
ST fl eS8 |

Answer:

(b)

ge # U8l TS HHRT, RN Y IAIEH 1872 @ OIRT 73 WR IMIRT B 39 &
Sq Y W B b DR U UEl DI BT B o g8 U AJeY B forg QW ue |
WY W Al ® 9 Fa8R $ IIRIId AJeY AT b HRU B dlell BIH, ST STEE

- (3M)

L (3M)

L (3M)




MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

BHRUGY AT AYTE B I B drell B b forg e fhar SraT| 59 ORT & WEIHRor H |
N g AT & b BIfH BT AN S FHY I Al Dl LA G ¢ Sl A AT
A B dTell BIFRT AT G B HH B Fahd o |

9 fag Wy foffa fare geal a9/ Sasd | 2 99 davesd & faarg ® a=
ol fear T o 16 afe srgeeRa a9y Ao faey aRRef™l @ el gav ueT &1
A oY, 39 UBR W ST Uel B STHGR H ot a1 W @7 R0 98 BrRfl S |y
IER H gy 31 Ry aRRRRT # rgdy 9T & SR g8 | .
T8 T U H A A C PG o) fear o 6 98 SHS 1 O e R YET § | 98 B B
AT fHY Y AT BT R A D ST W IR G 2| ST UGR C BT A & §RT B & 1Y
fq Ty arqae @1 faRry gRReIferdl @ ST off | gafe A, € A %, 1,00,000 [l @1 =M< [~ (2M)
B @I 99 &1 g (5000) — C A oz &I AE WG & I (4,800) = A Bl & HhI dTel

AT DI )
IfE A T C BT SWYF 91 B SFBRI T8l &1 ol A1 g B AR AT | B Ay B

Answer 4:

(a)

AT T TAT IR AT & <R b I_IER Bl | (1M)
Ffafdse AT &1 3=IRYT (Passing of Unascertained Goods) :
aﬁﬁf&mﬁwzﬁﬁma%ma—:ﬁmaﬁwﬁ,a%naﬁwﬁaaaamaﬁﬁaﬁ}um)
BTN ST O ATl &7 feiRer 8l & form S|

Ffifde a1 & WIfa & R0 & 999 d 99 39 UoR § —

1. f39=9 §RT 71T (Goods by Description): fad=@= gRT 9T 71 sffae ATl & famy
& fou ey # dor gy Ay Reyd a1l A1 & dwrg ¥ o S99 {97 fedl o &
I & AFAR AT PR forar SIar € a1 ar san &1 amsm 9 fasmbar g1 ar fasban (1M)
P AR F Hal IR, A1 A H W@ Bl B ARG 81 Il 8 |

2. 9E® B YUl (Delivery to Carrier) — gl fasar #ia § Wil & Fuer o |
SARBR BT SAREIT Tl AT FHIT PT BEACRYT GO0 81 ST 8 S & ATl B | qm)
DRRIR DI AT [ = a8 Bl AT MUEIar ol Jga HR (AT ST &, Hal bl Uy &
IeT T | _

AT BT R (Appropriation of goods) —
A & e # oA 2 ey &1 ARy 4 don war o fAmar & uREARE F8Ald & - (V2M)
1T SABT B A B X< A AT BT I |

T & smawas aw@—

(a) 9% fashg sy § 9 T U7 iR U & IHY BT AIRY | -

(b) a%g ggah @ Reifay # g =nfad |

(c) ATl @ famr o (RffoH o1 & /e & =) smeeyr @ o fafeanRna faar]
ST =AM(2Q | al BT GYail & §RT Al IS Yol AT ATl argd dI Jyaiil &

gRT|
(d) fafao &1 s sravad w9 |

(i) favar & gRT Bar & Wpfa F far Ser =nfd |

(i) a1 & gRT fasar & Wefa & faar S anfzy |
(e) Wl T a1 T g a1y |

(f) wfa faf e & gd ar geanq <1 S 9l © |

22 (Y4 for every
correct 5 points)
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

Answer:

(b) 39 U & W # 5 ®& uh dolied Y b (R AR & SUd b AEER B 5 |
& UTEd WHIIE & UTErd ORI I@T SOffdl ®) Y AEeR gRI, S9 Ry & geErq R
ABR AT AIRTI & A=Y ¥, BH & Uoigd DI BH DI Ao § Racd & fawg d e
fod famT, gevewr f5ar o7 WaHar B, AV ARERR R SR w9 ¥ 9% H 5 W @ger F(1M)
Jorar Al & g gaAr fHI1 S Adhdl &, UY Bl QAR SqD BT FHUT S I
uﬁﬁwﬂﬁmwwsﬂiwwzﬁﬁwﬁmﬂﬁﬁﬂmaﬁﬁ%Twm
IR ST ARIGR & A9y § PIs AIfed Uoigd &l Aol fodr a7 o |

EWWJ#G#W&WWWW%H%%W%WM#E%W@@
gof fpar o7 — -(172M)
(i) gPeH I BH & gRT AAd] IFd R W AT A7 81 S, Uoiipd Bl g off i

(ii)mwﬁﬁﬁwﬁ?m%,WWE%%RMCU?HMQN?B‘WJ?%@T&TW?HI
IR — I BH HE Fhd © [ — -(12M)
WWﬁBaﬁ?czﬁmxzﬁﬁmwmwwﬁl
TR TR HleﬁWwwmﬁmmwéqﬁﬁwﬁ%W?ﬁ}
(2M)

o R 8N gg B, Hifd O @fdd 7 are ukgd fhar o, SHeT aM IR B BH b
e # ARRR & wU # uelRfa =g o

Answer 5:
(a) ¥ @ gyt o Wpfd (ACCEPTANCE OF DELIVERY OF GOODS) &R 42
TP I9 FHI AT Sl 2 S -
(a) fasar &1 I8 Gfod a=ar € & S8 91 B WeR o forar, ferar
(b) AT & Ul PIS VAT FI8R HRAT & Sl fdshal & @A B AT ©; AT
(c) U 3fua 979 & 99 99 & Ugarq |l ATl DI (U U I 8T § 9T fAshdT o1 A
TBR PR B A T8l <l 2 | |

AIE : G U Al RAIPT By TC ATl BT 9 FRA G g el @1 aed TE L (M)
TR FHAT | W fAspar AIPd AT B FIAT U IR BT JBRT 2 |

die : 59 fgar A1 @ GUEN <7 PN TR € R g8 b1 A IFD YA o Bl
AT DNl &, T Al Sfad @ $ AR Aol 7 GYER TE Aqr o sar fasar 1L 4y
BN BT @fYfd &)1 & I ared Biar € | $9a JAfaRad Jfe ATl & GRefl 2 Iferd o
foam 2T B, 1 Bl 39S fo Y IR B8R

Answer:

(b) TRUST BT A ST (Meaning of Gurantee Company)t— NERC R RG] ﬁv_a{
S © 6w B AT TR @ A1 uSiied $Rafl S O 98 [Aeed Sudte
BIAT & fdb eI I AT A1 37 Yoll & MR R I TRV B IR TR Uoiidhd HRard]
SR | BRI ST, 2013 @ GRT 2(21) & ATAR TR HFAT Bl IH HA B
wU H T oRET BRell 8— U BRI O IOW uTdE WHEIEH gRT B @[ (o)
O & AT S AR BT o7 B o1 F89d 8 & D] 98 TR &_d 2| 39
JHR RIS I & Fal ®I <Idl S9h gRT I T TRST A T & Afad
Bl ® Siife urde A o § & R B B 1S9 el 9 S9d §RT RS @
I < 1S BT HET T8I B ST Fhall & A & IIH H S o] Pl Gl &l
ST 8 ST S BFI Bl USiihRoT HRAT AT © | | J

Y

3M (1M Each)

6|Page



MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

TRUET BT qAT e TSN MR wrael § Ty dem fA=iard (Similarities and |
dis-similarities between the Guranantee company and the company baving share
capital)— TRUST HFAT ToIT 3fer Yo SmenRa &+ # S W™= T[0T BT ® 98 ¥
S Hrafral o1 qunfe i don Wi R @1 2 sferdsh smRa e @
RS FaRI BT IMIE S §RT AUS  Yoll & YA ddb & AIffd el ©
SFT BT T q2F YA UTNE A M # v w9 | fora T g g,

AfeT <= mwwwﬁaﬁfﬁwgﬁﬁéﬁﬂ@wﬁﬁﬂwﬁﬁ?ﬁélwﬁ
FFA B FER! DI AU ST DI D] I FHI BRAT BIAT © O[d HHT BT faeed
g1 BT 8 3R 39 G BT I R &I TRV IRT H A 9 fdged & F7d
ST BIAT © Siifd 99 Wawil T SR BIAT & UR 3727 Yoll MeiRa wwil & dawl &l
B B ST Bl H B W D §RT UG I Yoll DI o & oY w1 o

(1M)

(2M)

bl & AT AT 9 AT ST AhdT & 59 B BT fages fhar S =1 8| i
9 v # g B¢ 7 R% FAR AT S99 GRIST AT, (1995) 6 TAML 114 7 I
faiRa foar g & forfl TRE e g1 ol e g1 S9o R @ axar=aRd
BT F AAT BRAT A YO AR B & FaR gRT AU B BT s=RoT 4
fIemer =1 BT € TRUST BRI &1 Fewddl 9 A arel amM—f2d Bl Ao afer

ol T B e arer e fecl € feqer e S @ e el @) o w2

A U8 W g 6 98 SR A 3 Ael | Big Yol e I 8§ s¥ferg Ot e
IE1 R SYIRT B Fhall 2 S8l IR BrIeiieldl HIY P MMaeIhdl Tei sl & IR I8
RT3 ATE I Blg <ITINYE, BN, TR, & 9 SRl S ddhdl © |

Answer:6

(a)

Answer:

(b)

FT HF Y& HUc ® ? (Mere Silence Amounting to Fraud) ? 7
Al & URT A gl WIAT ST b ST B & ol Ueb Afdd B 3281 DI YATAT DR Fehell
?, PUC I BIal, FIfd AT 99 & BT g = |

ITERT — A, B & U@ €l 99d] © Ol 98 9l & b 3%l & J8f A &I g0 8T huc el
2l

39 a9 @ smae 9 & — 7

(i) T ArTet @1 aRRAAT Ui 81 16 99 W &g faan S =@y o af gu <&+ a1l &1 I8
Fied g1 2 b 98 diel | 91 & dod I Bl 7, Ofd Udh IMJaEdRNl UEdHR N A
fears e wRIAT STATAT B AT S8l Uh UAEHR BN GER B AU TR VRN $BRAT ISl © |
GRIEIKISRER))

(i) ST&f gu Y& w@d # 9o & SRIER B |

-(2M)

~(112M)

STIEU— A, B H $HEAT 2, IS 3770 U A1 781 &= dI # Ig ArEn & i =er omg g9 99 ww -(1Y2M)

g, TR 8| A ®Y el Hedl| 8T A B gl dlel P &R ¢ |

Ultra Vires &1 Rigra /aifaxdererar &1 Rigia— ultra vires @1 3rf § wifdd s=mar i
PR & | dER STHR B HIAT ST Jfe =1 AfFTAT A 98 SThY. B Bl ©
o @& SRw @ue | 9ex) o I8 g BN S AN T8 BRI S AHdT | Ig§ HE
TR qrRAGRI el BT |

7|Page
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MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

AATfeE g Sfdfgd S & g SO & | Ife SRl 9 9ER SR Bl BRI BRIl
2| I I8 ultra vires AT 3IR el BT |

IS ultra vires TI®  HFAT §RT Bl KT [T ST & UR] $9 S & deTeh ol
S I H YR PR o1 ST & A1 VT a¥fell 8g a8 PR qohdll © |

Ashbury Railway carriage and Iron company ltd. V/s Riche

T~

Pl BT I I Xeld Carriage B g1 991 g PR WR <1, Hobfdbdl SfRaRT @
AR B ey 6 IIAR HRAT 3T AT | HFA1 & Fareddl ° Riche & Arf dfesrad #
Xed Argq & o & forg fawig [T uar dRe @1 rgey foar | e faRy gk gRy
e 7 gfedRor AT fhar| are # HEe | AT 9l $ AR WR AJeY Bl FAG DR [ (1M)
faar| Riche 3 ®el f& dmA AabfHed SNFEIRT IR IMRI dIcdex g & IJ=id
3T IR AH B |

Jrarerd | ol i 6 9 ey e @ SIrid d81 Tged WM © W HbMdd
SFIFRIRT | SJe 81 o1 I8 Y ultra vires B & SR IR TAT Y § AR 39 AT
H ST AT HE R 16 UK A8l AT S Fahar | i

vfdaeraT & Rigia &1 1 [vgell gT T famar o waar 8:— ]

1. I SR AHIATH & S WU AT HHE! gRT ARG 1 8 a1 I8 I a1 ek
g |

2. AR FAHEAfd gRT A1 39 BRI BT YiBaHR0T 81 dR Fqhdl |

3. AR @ daree! b Wl | aE” 8 W FE B IR & & ik 8 wewi[ (4M)
ERT ST gRSaRvT far S AT 2 |

4. g SI=IIIM & ultra vires 81 A1 9&Wl g1 [T =g UIRd d”a §ADT YEHRoT
o ST AdbarT 2 |

AT — JFIRAT T THSRI DI AT YaTH HRIT | _

TPEM— T8 BF DBl U FTOAR Al & gRacs o= & dbar & s g Lam)
et fo adaegdfa 2|

8|Page



MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

PAPER : BUSINESS CORRESPONDENCE & REPORTING

The Question Paper comprises of 5 questions of 10 marks each.

Question No. 7 is compulsory. Out of questions 8 to 11, attempt any three.

SECTION-B : BUSINESS CORRESPONDENCE & REPORTING (40 MARKS

Answer 7:
(a) 1.
2.
3.
4,
5.
Answer:
(b) 1)
2)
3)
Answer:

{1 M each}

0O cCoQaw

The army captain was awarded the Param Vir Chakra posthumously.

(b) After death

Seeing the artist work with such finesse, the crowd cheered. {1 M each}
(a) Expertise

His parents were adamant about not sending their son for a two day trip.

(b) Inflexible

(c) The star communication network has multiple channels of communication open

between all members. This network propagates group communication and is
essential where teamwork is involved. The members communicate and exchange

{1 M}

information with each other freely, and without hindrance or hesitation.

G L “B
{1 M}
D ) X C

Star Network

The usefulness of all networks depends on the structure and size of the company,
and the manner of communication between the employees. Good communication
relies on the sincerity of the employees within the company as well as properly
defined processes in the organization. These parameters help the organization
achieve its objectives.
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Answer 8:

(a)

Answer:

(b)

Unemployment: No longer India’s economy capital
Hints:.

V. Y VVV VY VYV

The world economy is facing 2 major challenges-unemployment and poverty.\
Financial crisis caused by unemployment leads to an overall purchasing
power resulting in poverty followed by an increasing burden of debt.

In India, the problems of underemployment, unemployment and poverty have
always been the main hindrances to economic development.

Another colossal problem is the large population.

A critical aspect is the regional disparity.

Mass migration from rural to urban regions is adding to the problems of
unemployment and poverty.

Economic reforms, changes in the industrial policy and better utilization of

(1M

>Each for

available resources will reduce the problem.
The government must initiate long term measures for poverty alleviation. Y,

Barriers in Communication: There are multiple barriers in the communication
process. These barriers result in distortion and misunderstanding of the intended
communiqué. The barriers can be physical, psychological, emotional, cultural,
linguistic etcetera.

1.

Physical barriers: These are a result of our surroundings. Noise, technical
disturbances, outdated equipment, distant locations, office doors, separate
areas for people of different areas, large office spaces, old technology and
lack of appropriate infrastructure can lead to problems in transmission of
message.

Organizational structure barriers: Communication problems occur when the
systems, structures and processes in the organization are not clear or have
gaps in them. If the chain of command is unclear, a person may not know
whom to contact for a particular issue. Inappropriate information transmission
systems, lack of supervision, and unclear role and responsibility demarcations
lead to confusion and inefficiency.

Language barriers: Language can create many obstacles in communication.
Literally, people from different regions and countries may interpret the same
words differently. Difficult words, subject specific terminology, unfamiliar
expressions and ambiguous words having multiple meanings, create hurdles
in communicating. It is also a fact that that the linguistic ability of various
people in the work place is different. Some maybe proficient in the language
while others may possess just basic skills. Therefore, it is important to use
clear, simple easily understood Ilanguage in most of your official
communications.

Cultural barriers: Understanding cultural aspects of communication refers to
having knowledge of different cultures in order to communicate effectively
with cross culture people. Understanding various cultures in this era of
globalization is an absolute necessity as the existence of cultural differences
between people from various countries, regions tribes and, religions, where
words and symbols may be interpreted differently can result in
communication barriers and miscommunications. Multinational companies
offer special courses and documents to familiarize their staff with the culture
of the country where they are based for work.

In addition, every organization too has its own work culture. In fact,
departments within the same company may also differ in their expectations,

10| Page
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10.

Answer:

(c) 1.

norms and ideologies. This can impact intra and inter organizational
communication.

The same principle applies to families and family groups, where people have
different expectations according to their background and traditions leading to
friction and misunderstanding. A very simple example is of the way food is
served by a member of a family. It can be the cause of appreciation or
displeasure.

Emotional barriers: One of the chief barriers to open and free communications
is the emotional barrier. Anger, fear of criticism or ridicule, mistrust of
person, suspicion of intentions, jealousy, anxiety and many more feelings and
sentiments we carry within us, affect our communication ability and quality. A
person who is upset and disturbed cannot pass on or receive information
appropriately and objectively. His emotions will colour his perception and
assessment of the communication.

Attitude barriers- Personal attitudes of employees can affect communication
within the organization. A proactive, motivated worker will facilitate the
communication process, whereas a dissatisfied, disgruntled, shy, introvert or
lazy employee can delay, hesitate in taking the initiative, or refuse to
communicate. Attitude problems can be addressed by good management and
regular interaction with staff members.

Perception Barriers- Each one of us perceives the world differently and this
causes problems in communicating. The same content is seen and interpreted
differently by two people and therein lies the root cause of
miscommunications and misunderstandings.

Physiological barriers- Ill health, poor eyesight, hearing difficulties or any
other physiological problems can be hurdles in effective interaction with
others.

Technology barriers— In today’s world, communication modes are primarily
technology driven. This communication technology is being constantly
upgraded or new formats emerge ever so frequently. Anyone who is not tech
friendly struggles to communicate effectively via the medium.

Moreover, an individual is faced with a huge amount of information every day
in the form of emails, texts and social updates. Multitasking is the norm these
days. The information overload and trying to accomplish too many things
together can result in gaps in communication and miscommunications.
Gender barriers- Men and women communicate differently. The reason for
this lies in the wiring of a man’s and woman’s brains. Men talk in a linear,
logical and compartmentalized manner whereas the women use both logic
and emotion, and are more verbose. This may be the cause of communication
problem in an office where both men and women work side by side. Men can
be held guilty of providing insufficient information, while women may be
blamed for providing too much detail.

Gender bias is another factor in communication barriers. Due to traditional
mindsets, many men find it difficult to take orders from, or provide
information to women.

It was quite humorous to see the minister talk about health and fitness

issues. {1 M
(@) Rotund each}
The sage is leading alife in the mountain peaks.

(a) spiritual
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Answer 9:

(a)

Date: July 09, 2019
Venue: Conference Hall, 2" Floor,\ 1 M}
Meeting Started at 02:00 PM

In attendance: Mr. Ram Swami Nathan, Head, Sales and Marketing, Mr. Prabhu Das,\
Product Head, Product lead, four members of the sales team.

Mr. Ram Swami Nathan, Head of Sales and Marketing informed the agenda of the
meeting i.e., the sales decline in the product.

Ms. Reena Mathur, Sales lead gave a detailed analysis of the sales figures for the one
year. /
Her team including Mr. A. Mr. B, Ms. C, Ms. D elaborated on the market trend targety
customers and their needs.

Mr. Prabhu Das, Product Head expressed concern over the matter, discussed a few
changes in the sales strategy.

All the participants contented to the concerns raised and decided to submit their

{1 M}

r{1 M}

reports. J

meeting to discuss reports to be held on August 02, 2019.

The Head of Sales and Marketing proposed a vote of thanks and declared the next?r
{2 M}

ATR to be submitted by July 26, 2019 to the Head Sales and Marketing.

Answer:

(b)

Communication for humans is akin to breathing. From the first cry of the baby to the

last breath of a person, communication is an essential part of life. However, good

communication is an art that has be developed and honed. Effective communicators
practice every aspect of the skill frequently.

It is affect that our everyday communication is often marred by confusion,

misunderstandings, misconceptions, partial understanding and obscurity. Thus,

several aspects must keep in mind while interacting with others for our
communication to convey the intended message.

1. Clear: Any spoken or written communication should state the purpose of
message clearly. The language should be simple. Sentences ought to be short
as the core message is lost in long, convoluted sentences. Each idea or point
must be explained in a separate bulleted points or paragraphs. Make it easy
for the reader to grasp the intent of the communiqué.

2. Concise: Brevity is the essence of business communication. No one has the
time to read long drawn out essays. Besides, the core content is lost in
elaborate details. Avoid using too many irrelevant words or adjectives, for
example, ‘you see’, ‘I mean to say’, etc. Ensure that there are no repetitions.

3. Concrete: The content of your communiqué should be tangible. Base it on
facts and figures. Abstract ideas and thoughts are liable to misinterpretation.
Make sure that there is just sufficient detail to support your case/ argument
and bring focus to the main message.

4, Coherent: Coherence in writing and speech refers to the logical bridge
between words, sentences, and paragraphs. Main ideas and meaning can be
difficult for the reader to follow if the writer jumps from one idea to another
and uses contradictory words to express himself. The key to coherence is
sequentially organized and logically presented information which is easily

(1 M for
heading
1M
Each for
2 point)

understood. All content under the topic should be relevant, interconnected
and present information in a flow.
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Answer:
1.
2.

(c)

Complete: A complete communication conveys all facts and information
required by the recipient. It keeps in mind the receiver’s intellect and attitude
and conveys the message accordingly. A complete communication helps in
building the company’s reputation, aids in better decision making as all
relevant and required information is available with the receiver.

Courteous: Courtesy implies that the sender is polite, considerate,
respectful, open and honest with the receiver. The sender of the message
takes into consideration the viewpoints and feelings of the receiver of the
message. Make sure nothing offensive or with hidden negative tone is
included.

Listening for Understanding: We are bombarded by noise and sound in all
our waking hours. We ‘hear’ conversations, news, gossip and many other
forms of speech all the time. However, most of it is not listened to carefully
and therefore, not understood, partially understood or misunderstood. A good
listener does not only listen to the spoken words, but observes carefully the
nonverbal cues to understand the complete message. He absorbs the given
information, processes it, understands its context and meaning and to form
an accurate, reasoned, intelligent response.

The listener has to be objective, practical and in control of his emotions. Often
the understanding of a listener is coloured by his own emotions, judgments,
opinions, and reactions to what is being said.

While listening for understanding, we focus on the individual and his agenda.
A perceptive listener is able to satisfy a customer and suggest solutions as
per the needs of the client.

Focus and Attention: Everyday work environment has multiple activities
going on simultaneously. The ringing of the phone, an incoming email, or a
number of tasks requiring your attention, anxiety related to work, emotional
distress etc. can distract you. Such distractions are detrimental to the
communication process with an individual or a group of people. You may
overlook or completely miss important points or cues in the interaction. Thus,
keeping your focus and attention during the communiqué is imperative for
effective communication.

Emotional Awareness and Control: "Human behavior is not under the sole
control of emotion or deliberation but results from the interaction of these two
processes,” Lowenstein said.

However, emotions play a major role in our interactions with other people.
They are a powerful force that affects our perception of reality regardless of
how hard we try to be unbiased. In fact, intense emotions can undermine a
person’s capacity for rational decision-making, even when the individual is
aware of the need to make careful decisions.

Consequently, emotional awareness is a necessary element of good
communication. While interacting with another person or a group, it is
important to understand the emotions you and he/she/they are bringing to
the discussion. Managing your own and others emotions and communicating
keeping in mind the emotional state of others helps in smooth interaction and
breakdown of the communication process.

The farmer is purchasing the horse.
The police officer will give him a ticket for over speeding.; {1 M each}
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Answer 10:
(a) Language and Gender}{1 M}
The word ‘gender’ used in two contexts, first for grammatical gender and second}
{2 M}

biological gender. Language is influenced by gender. Women tend to use more
standard language than men (perhaps due to their position in western societies). On

the other hand they also tend to be at the forefront of linguistic innovations. A}{z M}
woman tends to good in verbalization.

Answer:

(b) Informal communication: Informal Communication is the casual, friendly and
unofficial. It is spontaneous conversation and exchange of information between two {1 M}
or more persons without conforming to the prescribed official rules, processes,
systems, formalities and chain of command.

Informal communication is between family, friends, neighbors, members of the
community and other social relations that are based on common interests, tastes}{1 M}
and dispositions. Information can flow from any source in any direction.

Employees in an organization interact with each other outside the formal domain.

Such communication is called ‘grapevine’ - gossip in the office. Employees of different
departments and varied levels meet and discuss matters casually and informally. The > {1 M}
grapevine satisfies the social needs of the people and helps in building relationships. It

is also useful in addressing certain needs and grievances of employees.

Answer:
(c) 1. The obstacle course was run by me in record time. 1M h
2. Costs would be reduced by us if we use less paper. { each}

Answer 11:
(a) Writing Formal Letters and Official Communication
Kalu Sarai, \
New Delhi
August 09, 2019
MR. Ramesh r{2 M}
Director, Sales and Marketing
XYZ Pvt. Limited
Dear Sir/Ma’am, J

Sub: Order Confirmation (No: XYZ/0012/Jun 2019)

I would like to take the opportunity to thank you for giving us a business )
opportunity. It is an honour for us to be serving your esteemed organization that
enjoys a formidable reputation.

I would like to inform you that the 1800 units of machinery ordered vide Order no.
XYZ/0012/Jun 2019, will be delivered as per the mutually decided date. In addition, >{2 M}
our experts would come to install the machinery and give a detailed demo of its
working. We would also provide a free for the next two years, taking care of any
wear and tear or products damage. The products has two year warranty period.

For any other query regarding the machinery ordered and its functioning, please feel
free to contact us. We would be happy to serve you at the earliest. J

Thanks and Regards,

Ashita Bhargava

Sr. Manager

Operations and Admin Department

{1 M}
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Answer:

(b)

Answer:
1.
2.

(o)

Verbal: Verbal communication involves the use of words and language in delivering
the intended message. Though ‘verbal’ primarily refers to communication through
the spoken medium, while categorizing ‘types’ of verbal communication the written
and oral form of communication are included.

Written communication includes letters and documents, e-mails, reports,
handbooks, brochures, various chat platforms, SMS and any form of written
interaction between people. The written form of communication is essential
and indispensable for formal business interactions (contracts, memos, press
releases, formal business proposals etc.) and legal instructions and
documentation. The effectiveness of written communication depends on the
writing style, grammar, vocabulary, and clarity. y
Oral Communication refers to communication through the spoken word, either
face-to-face, telephonically, via voice chat, video conferencing or any other
medium. Formal medium like lectures, conferences, seminars, meetings and
informal conversations, chit-chat, gossip etc. are part of oral communications.
Effective of oral communication depends on clear speech and the tone used
by the speaker. Speaking in too high/ low volume or too fast/slow can also
impair communication between people. Even non-verbal communications such

{1 M}

r{1 M}

} {1 M3}

as body language and visual cues effect the quality of interaction among
individuals or group.

She said that she would be taking a test.
The asked his manager if he should email that letter again.[ {1 M each}

**k*
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