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BUSINESS LAW & BUSINESS CORRESPONDENCE & REPORTING

Question No. 1 is Compulsory. Answer any four question from the remaining five questions.
Wherever necessary, suitable assumptions should be made and disclosed by way of note
forming part of the answer.

Working Notes should from part of the answer.

Question 1:

(a) TARMAT fAfice U@ Adaie S & w0 H Uoligd 2| S99 230 98 © Wl 39 UBR
3
(a) fe9® 3R S98 RedeR 190
(b) HHARY 15
() WM FHHAR =T e fiel o o9 a1 HHary O 10
(d) 5 s RrEM dgad 79 9 ufd IR 9o & 9 9 o 39 B | (5x2-1o)
(e) 3@

m%mwwﬁﬁﬁmﬁwﬁaﬁﬁmﬁélmaﬁmw
5 @ Jewal & A | B BRAr gS?
(4 Marks)

(b) S WY IOl U ST WTell B H. 50,000 <7 BT AIGT BRI @ oI 98 319+ 30d
WW@WW|WWW@@WW%WWW%W?
T el WR A & | S e foifRad eRR 991 < € @ 98 e fafdad uoiiaa &
m%l%ﬁﬁﬁwmm—rﬁuml%ﬁﬁﬁﬂ?ﬁﬁﬂgﬁ%ﬁﬁéﬁﬁmﬁﬁﬁrﬁ%‘l
SR AT, A B D eg a9 T ST AT 9T a8 &) W@H agd S arEd
2| RA dfaer ffaH, 1872 & ogER 39 Rufd W &N 8F drel wewei & Hedd H
g AT b @ sl el &l Aherar et |

(4 Marks)
(c) TIIRPR T ATl T K H Jdh & IJABR H R gy ?

(4 Marks)
Question 2:
(a) LLP & 9AMe & faf= =Ror 9ame?

(6 Marks)
(b) RT<IR® Ued &1 NG Ud SD 3MYdre garv ?

(6 Marks)

Question 3:

(@) A, BT C U&h AEIER B4 & AEER 2| 9 fd &3 aul ¥ Ahalargdd AT Aqard el
R | A TAT B TFI BT UHIT Y AT el R AfSell dod H ofS TSl a1 A &I gl
BN I TE I i IS | TS A A B P 3 TAT JAT 397 C B #7471 fHham & AEer) w1
¥ B ®I T foar S| A dn C 9 far fosh Fifes & B &l 9EieR 9 ger far |
IR ARRRI ARRE, 1932 & Uae=l I q@d 8Y Jarsd & 1 I Th AIEERT Bl HH
I fRpret Thd B |

(5 Marks)
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(b)

(o)

IM T TAM BT HIRT BT 200 TS 96 | RTGH A 100 TS ST AR & AIH F dT 100
TS Neld & Al ¥ AW BT Aol M B AN F 9ol 7Y ATl &1 GY&IT Ui 81 T8 W=
S UBel [ I VeId §RT WOl Y A B gy el g8 fearferar 8 | M s
faehdT BT & BRUT AT BT IR<T & Vb FhdT & T ?

(5 Marks)

AfYH - uUT & AT (Best Quality Darjeeling Tea) @1 fama T & MR W f&Ham|
I YT & AR ol W Darjeeling 1 T8I o | a%q Ay ARAFRH & AR T IUAR
2?

(2 Marks)

Question 4:

(a)

(b)

U g Afdd A o SRHA Bl {36 26 /02 /2019 BT 80,000 BUJ BT 0T f&ar | ol

IIAA 7T 1,50,000 TUI BT IffaRad k0T &« & ol w81 AFAA ° F0 & Ay e

faforal ok 9T # T PR B ol | ST 1,00,000 I 28 /02 /2019 TAT Y 50,000 TUY

03 /03 /2019 &I faU |

10,/03 /2019 Bl TIIHAA o AFHA DI 75,000 TI IUF fHT o IHA FOTETAT TR Td1d STefl

o SFevTaTar 50,000 ¥ f&HTdH 03 /03 /2019 BT folT U FEor qoIm AW Ay HI 26 /02 /2019

BT forw U o1 § IR B |

WA A 59 FIRI] R IMUfed SidTs 3R Fofl | FeT f o1 a1 Ay =07 o 18 fafei

P BH H FHRINTG &Y SIeHY | 3rd oy Af¥ad & —

(i) 1 IEHAA BT HAII SNb © T AR e AT 1872 & Uraem=l & ARG 27?

(i) IR ot Pram a=d G99 TN & F9 B oIy q9/@ TS QT A1 SIS IR a7
Brar?

(i) AP YA & FHARIG BT T dRIBT 8RM, AT 9 AT FAA IR 9 8 I
RIS b fhdt &9 & v g9 Srerd 87

(6 Marks)

HROT Afed gan & =1 wEia 9 8 a1 @ ¥ IRA™ ora M 1872 & ST ER

ot efifog —

(a) fasg d BT 3,00,000 . H JNUAT BT GIST 997 BT TeHd BIdT & | Qi YeThRI Bl
SIM&RT & 491 9IeT |Hsild & 99g HR bl o |

(b)  |A 37U THM B T fABR BT 10,00,000 ®. # 99 & G HeAd <l & & I8
FN N T Hl A IR § Ig IIART TS BT |

(c) M X yapr® & forg Ue gwsd foes &1 ¥89d 81 © | | fad 918 X &I gec A
g B W B |

(6 Marks)

Question 5:

(a)

(b)

ABC Utgdae fo1. T faofl o & S 5 9 21 9t 9w fodll o & 9=y § &R
ERT 9S O %8 | U GHeAl & HRYT F1I Fal BI g Bl g | Hal AAFRE, 2013 &
YIae=l & =id 913V fb RIT HF=T BT IRded Wl AT 81 T ?

(5 Marks)

e fashal wd TBUMYSHR BT YANT PR Fhdl &2 F 98 39 SMUBR &I JART a9 AT &R

[T © 4 FHA Bl DI SRING 8l gDl 8 7 $Ha I8 ANBR A BRI° RIT 98 9

ABR BT YANT 9 T BR Fhall & ofd SH IR H oI & oy f$aT ured &1 gl 81?
(7 Marks)
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Question 6:

(a)

(b)

(c)

D B ARERI B T ARHR a3 # WA T8 7 ?
(6 Marks)

M o I8 drIer fbar 98 N IHS 9a1 & AT YIdE S R Fal M Bl 3201 & AR
Iferd don =rIgel Bl iR g8 € et v | yudE e RN 99 YA |
A< T8l BT € 3R 98 M & fd%wg r@T dRAT A18dl © I§ M BRI fb RN, M W
IR gy M, 1872 & UIGe™l & ITAR ITdT R Fhdl & |

(3 Marks)

X AY & 5 A b FRE a1 WIHR B o), ¥ 1@ Sfaex & iR gt § srikd @
9 919 R EAR S 6 X 9 T Y & U HeP b WU H BRIRG B Al X G o
SigeR & w9 H BRI B B, Th dY & A< B W X 7 Y B FERP S WY H B AT
BIe AT 3R 98 981 R Sfacr & &9 § B &4 o | RA e I, 1872 @

rae =l & Ged H qa18U b R X & e & ®9 H BRI B A AbT S FhaTl 2 |
(3 Marks)
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The Question Paper comprises of 5 questions of 10 marks each.
Question No. 7 is compulsory. Out of questions 8 to 11, attempt any three.

SECTION-B : BUSINESS CORRESPONDENCE & REPORTING (40 MARKS

Question 7:
(a) Read the following comprehension passages and answer the following questions.
Passage 1

In the present era of globalisation and liberalisation, the world has become an
economic village. The globalization of the business world, the attendant structure
and the regulations, which support it, as well as the development of e-commerce
make it imperative to have a single globally accepted financial reporting system.
Several multi-national companies are establishing their businesses in various
countries with emerging economic and vice versa. The entities in emerging
economies are increasingly accessing the global markets to fulfill their capital needs
by getting their securities listed on the stock exchanges outside the country. Capital
markets are, thus, becoming integrated consistent with this world-wide trend. More
and more Indian companies are being listed on overseas stock exchanges. The use of
different accounting frameworks in different countries, which requires inconsistent
treatment and presentation of the same underlying economic transactions, creates
confusion for users of financial statements. This confusion leads to inefficiency in
capital markets across the world. Therefore, increasing complexity of business
transactions and globalization of capital markets call for a single set of high-quality
accounting standards.
High standards of financial reporting underpin the trust investors place in financial
and non - financial information. Thus, the case for a single set of globally accepted
accounting standards has prompted many countries to pursue either adoption or
convergence of national accounting standards with IFRS.
International Financial Reporting Standards (IFRC) are considered a “principles-
based” set of standards. In fact, they establish broad rules rather than dictating
specific treatments. Every major nation is moving toward adopting them to some
extent. Large number of authorities requires public companies to sue IFRS for stock-
exchange listing purposes, and in addition, banks, insurance companies and stock
exchanges may use them for their statutorily required reports. So ever the next few
years, thousands of companies will adopt the international financial reporting
standards while preparing their financial statements.

Q.1. What trends are forcing capital markets across the world for integration?

Q.2. Which creates confusion for users in financial statements?
a. Different accounting framework

b. Different capital market framework

C. Globalisation and business regulations

d. Development of e-commerce

Q.3. Which is not considered as a ‘principle-based set of standards for preparation
of financial reporting?

a. Indian Accounting Standards

b. International Accounting Standards

C. International Financial Reporting Standards
d International Economic Standards
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Q.4. Which standards aretaken as basis for preparing financial statements?
a. International Economic Standards
b. International Financial Reporting Standards
C. Standard Stock Exchange
d. Business structures and regulations standards

Q.5. Why there is need for single set of global financial reporting standards?
(5 Marks)

(b) Based on communication channels, what are the different kinds of communication
methods? Explain.

(3 Marks)
(c) Select the suitable synonym for the given words.
1. Indispensable
| a. |Decisive | b. |Crunchy | c. |Responsible |d. | Momentary |
2. Hypocrisy
| a. [Signifier | b. |Cant | c. | Sauna | d. | Gunky |
(2 Marks)
Question 8:
(a) Write a letter of promotion for opening new branch of the XYZ Bank.
(5 Marks)
(b) Describe various characteristics of effective communication?
(3 Marks)
(c) Select the suitable antonym for the given words.
1. Abstention
| a. |orgy | b. |Binge | c. |Spree | d. [Obscure |
2. Harmony
| a. | Hilarious | b. | Imbroglio | c. |Complexity | d. | Separation |
(2 Marks)

Question 9:

(a) You are Prashant Kumar/Laxmi Ahuja, a resident of Juinagar, Mumbai. You have
recently come across an advertisement in Hindustan Times (News Paper) for Trainee
Article in Finance at S.R. Pvt Ltd. Draft a cover letter in response to the
advertisement and enclose your Curriculum Vitae.

(5 Marks)

(b) Select the correct meaning of the given idioms:
1) Face the music
(a) Escape from the situation
(b) Act violently
(c) Enjoy the music
(d) Face the challenges/ consequences
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(o)

2) Food for thought
(a) Incomplete information
(b) Good knowledge
(c) Uncensored words
(d) Baseless facts

3) Sell like hotcakes
(a) A difficult campaign
(b) Controversial marketing
(c) Good baker
(d) Fast selling / in huge numbers
(3 Marks)

Explain the Star Network in the channel of communication.
(2 Marks)

Question 10:

(a)

(b)

(c)

Your Company is launching a new product in the next year. Prepare the minutes of
the meeting for the same. Members in the meeting; Head of the Sales and
Marketing, Product head, and concerned Team Member.

(5 Marks)
What is the ‘chain of command’ in communication? What are its drawbacks?

(3 Marks)
Change the following sentences into passive voice.
1. They will finish the work in a fortnight.
2. The examiner will give you instructions.

(2 Marks)

Question 11:

(a)

Read the following passages and write a précis for the same.

A mere 14 per cent of the 58.3 million business in operations in India when the
Sixth Economic Census was carried out in 2013-14 were owned by women, across
formal and informal sectors in both rural and urban India. This is not a flattering
statistic. A sizable number of the 8.05 million women-owned business -over 83 per
cent- did not have any hired workers; the corresponding number for male-owned
business was about 70 per cent. Also, on average, women-run businesses are
smaller than those run by men. However, there are many shining examples of
women entrepreneurs who have not only set up successful ventures but have also
carved out a niche for themselves. Kiran Mazumdar Shaw is one such women
entrepreneur. There are also some who gave up very successful corporate careers to
turn entrepreneurs such as Falguni Nayar, a well-regarded investment banker who
set up an e- commerce venture as she was turning 50 years of age. There are also
the likes of Ritu Dalmia, who broke out of conservative industrialist families, to
venture into the world of gourmet food and fine dining with a chain of restaurants.
Each of them is trailblazer and an inspiration for others. More recently, the start-up
boom in India has seen many young, professionally qualified women taking the
plunge. Self-help groups and non-profit focusing on skill development in rural areas
have helped women entrepreneurs bloom. Setting up a business is not easy in India.
It is even tougher for a woman. A would-be woman entrepreneur has to overcome
socio-cultural biases, which requires her to prioritize home and family above all else
and sacrifice her own aspirations. Access to finance is that much more difficult,
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(b)

(c)

whether from formal banking channels or from venture capitalists. Managing a male
workforce entrenched in a patriarchal society poses its own challenges. Many men
are not supportive of womens’ ambitions and even attempt to break their confidence.
Another problem unique to women is their failure to network with business
associates as easily as men. Policy interventions have tended to be sporadic,
superficial or poorly thought through, like the Centre’s failed experiment with a
women-only bank.

However, these issues are addressable. Mentoring of women entrepreneurs by
specialist in various fields can encourage women who are tentative about taking that
first step. Networking platforms for women entrepreneurs can provide some support.
Most of all, socio -cultural changes need to be engineered to encourage women to
set up business ventures.

(5 Marks)
Change the following sentences into passive voice.
1. They will finish the work in a fortnight.
2. Why did your friend write such a message?
3. The examiner will give you instructions.

(3 Marks)
What are the language barriers in communication?

(2 Marks)

Xk k
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