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  BUSINESS LAW & BUSINESS CORRESPONDENCE & REPORTING 
 

Question No. 1 is Compulsory. Answer any four question from the remaining five questions. 
Wherever necessary, suitable assumptions should be made and disclosed by way of note 

forming part of the answer.  
Working Notes should from part of the answer.  

 

 

Question 1: 

(a) ¶yksjkQksuk fyfeVsM ,d lkoZtfud dEiuh ds :i esa iathd`r gSA mlesa 230 lnL; gS tks bl izdkj 

gS& 

(a) funs’kd vkSj muds fj’rsnkj            190 

(b) deZpkjh                  15 

(c) iqjkus deZpkjh ftudks va’k feys Fks tc oks deZpkjh Fks          10 

(d) 5 tksMs ftUgksus la;qDr uke ls ifr vkSj iRuh ds uke ls ys j[ks gSA            ¼5 x 2 = 10½ 
(e) vU;                 5  

dEiuh ds funs’kd e.My mldks futh dEiuh esa ifjofrZr djuk pkgrs gSA dEiuh dks lykg nhft, 

fd D;k lnL;ksa dh lhek esa deh djuh iMsxh\ 

(4 Marks) 

 

(b) Jheku~ jes’k viuh iRuh Jherh ykyh dks :- 50]000 nsus dk oknk djrs gSa ftls og vius 30osa 

tUefnu ij [kpZ dj ldsA Jherh ykyh vius ifr dks fyf[kr djkj ds fy, ckf/kr djrh gS vxj oks 

vlls lPpk I;kj djrs gSA Jheku~ jes’k fyf[kr djkj cuk nsrs gSa rFkk og djkj fof/kor iathd`r gks 

tkrk gSA Jheku~ jes’k viuh iRuh Jherh ykyh dks og fuf’pr jkf’k nsus esa vleFkZ gks tkrs gSaA 

Jherh ykyh] Jheku~ jes’k ds fo:) okn izLrqr djuk rFkk muls okns dh jde olwy djuk pkgrh 

gSA Hkkjrh; lafonk vf/kfu;e] 1872 ds vuqlkj bl fLFkfr ij ykxw gksus okys izko/kkuksa ds lanHkZ esa 

lq>ko nhft, fd D;k Jherh ykyh dks lQyrk feysxhA  

 (4 Marks) 

 

(c) iwokZf/kdkj o eky dks jkLrs esa jksdus ds vf/kdkj esa vUrj crk,s \ 

 (4 Marks)  

 

Question 2: 

(a) LLP ds lekesyu ds fofHkUu pj.k crk,sa\  

 (6 Marks) 

 

(b) vkUrfjd izca/k dk fl)kUr ,oa mlds viokn crk,s \ 

 (6 Marks)  

 

Question 3:  

(a) A, B rFkk C ,d lk>snkjh QeZ ds lk>snkj gSA os foxr dbZ o"kksZ ls lQyrkiwoZd viuk O;olk; pyk 

jgs FksA A rFkk B nksuksa dh ifRu;ka vius O;fDrxr eqÌks ij efgyk dYc esa yM+ iM+h rFkk A dh iRuh 

dks cqjh rjg ls pksaVs vkbZA ?kVUkk ls A dks Øks/k vk x;k rFkk mlus C dks euk fd;k fd lk>snkjh QeZ 

ls B dks gVk fn;k tk;sA A rFkk C ls fcuk fdlh uksfVl ds B dks lk>snkjh ls gVk fn;k x;kA 

Hkkjrh; lk>snkjh vf/kfu;e] 1932 ds izko/kkuksa dks ns[krs gq, crkb;s fd D;k os ,d lk>snkjh dks QeZ 

ls fudky ldrs gSA  

 (5 Marks) 
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(b) jke us ';ke dks dikl dh 200 xkBsa csph A ftles ls 100 xkBs mlus yksjh ds ek/;e ls rFkk 100 

xkBs jsyos ds ek/; ls ';ke dks Hksth ';ke dks yksjh ls Hksts x, eky dh lqiqnxhZ izkIr gks xbZ ijUrq 

blls igys fd mls jsyos }kjk Hksts x, eky dh lqiqnxhZ feyrh og fnokfy;k gks x;kA jke vnRr 

foØsrk gksuk ds dkj.k eky dks jkLrs esa jksd ldrk gS D;k \ 

 (5 Marks) 

 

(c) vfHk"ksd us Hkw"k.k ds lkFk (Best Quality Darjeeling Tea) dk foØ; uewus ds vk/kkj ij fd;kA 

pk; uequs ds vuqlkj Fkh ij Darjeeling Vh ugh FkhA oLrq foØ; vf/kfu;e ds vuqlkj D;k mipkj 

gS\ 

(2 Marks) 

 

Question 4: 

(a) ,d /kuh O;fDr lksuwey us nkrwey dks fnukad 26@02@2019 dks 80]000 #i;s dk _.k fn;kA _.kh 

nkrwey us 1]50]000 #i;s dk vfrfjDr _.k nsus ds fy, dgkA lksuwey us _.k dh jkf'k fofHkUu 

frfFk;ksa ij Hkkxksa esa nsuh Lohdkj dj yhA mlus 1]00]000 #i;s 28@02@2019 rFkk 'ks"k 50]000 #i;s 

03@03@2019 dks fn,A  

10@03@2019 dks nkrwey us lksuwey dks 75]000 #i;s okfil fd, rks mlus _.knkrk ij ncko Mkyk 

fd _.knkrk 50]000 #i;s fnukWad 03@03@2019 dks fy, x, _.k rFkk 'ks"k jkf'k dks 26@02@2019 

dks fy, x, _.k esa lek;ksftr djsaA  

lksuwey us bl O;oLFkk ij vkifRr trkbZ vkSj _.kh ls dgk fd _.k dh jkf'k _.k yh xbZ frfFk;ksa 

ds dze esa lek;ksftr dh tk,xhA vc vki fuf'pr djsa %&  

(i) D;k nkrwey dk eros; Bhsd gS ;k Hkkjrh; vuqca/k vf/kfu;e 1872 ds izko/kkuksa ds foijhr gS\ 

(ii) ;fn _.kh Hkqxrku djrs le; okilh ds dze ds fy, ncko ugha nsrk] rks vkidk mRrj D;k 

gksrk\ 

(iii) vkaf'kd Hkqxrku ds lek;kstu dk D;k rjhdk gksxk] ;fn u rks lksuwey vkSj u gh nkrwey 

lek;kstu ds fdlh dze ds fy, ncko Mkyrs gS\  

 (6 Marks) 

 

(b) dkj.k lfgr crk,sa fd fuEu le>kSrs oS/k gS ;k O;FkZ gS Hkkjrh; vuqcU/k vf/kfu;e 1872 ds vuqlkj 

fu.kZ; yhft, & 

(a) fot; lSuh dks 3]00]000 :- esa viuk dkyk ?kksM+k cspus dks lger gksrk gSA nksuksa i{kdkjksa dh 

tkudkjh ds fcuk ?kksM+k le>kSrs ds le; dj pqdk gSA 

(b) losZ’k vius nqdku dh [;kfr fodkl dks 10]00]000 :- esa csprk gS o lgefr nsrk gS fd og 

dHkh Hkh o dgha Hkh Hkkjr esa ;g O;olk; ugha djsxkA 

(c) fe- X izdk’kd ds fy, ,d iqLrd fy[kus dks lger gksrs gSA dqN fnu ckn X dh nq?kZVuk esa 

e`R;q gks tkrh gSA  

 (6 Marks) 

 

Question 5: 

(a) ABC izkbosV fy- ,d futh dEiuh gS ftlesa 5 lnL; gSA lHkh lnL; fdlh dk;Z ds lEca/k esa dkj 

}kjk eqEcbZ tk jgs FksA ,d nq?kZVuk ds dkj.k lHkh lnL;ksa dh e`R;q gks xbZA dEiuh vf/kfu;e] 2013 ds 

izko/kkuksa ds vUrxZr crkb, fd D;k dEiuh dk vfLrRo Hkh lekIr gks x;k \ 

 (5 Marks) 

 

(b) vnRr foØsrk dc xzg.kkf/kdkj dk iz;ksx dj ldrk gS\ D;k og bl vf/kdkj dk iz;ksx rc Hkh dj 

ldrk gS tc lEifr Øsrk dks gLrkUrfjr gks pqdh gks \ dc ;g vf/kdkj lekIr gksxk\ D;k og bl 

vf/kdkj dk iz;ksx rc Hkh dj ldrk gS tc mls U;k;ky; ls ewY; ds fy, fMØh izkIr gks pqdh gks\ 

 (7 Marks) 
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Question 6: 

(a) dkSu ls dk;Z lk>snkjksa ds xfHkZr vf/kdkj {ks= esa 'kkfey ugh gS \ 

(6 Marks) 

 

(b) M us ;g ok;nk fd;k og N mldh lsok ds fy, Hkqxrku djsxk ij lsok M dh bPNk ds vuqlkj 

mfpr rFkk U;k;iw.kZ gksxh vkSj og gh bldk fu.kZ; djsxkA Hkqxrku feyus ij N ml Hkqxrku ls 

lUrq"V ugha gksrk gS vkSj og M ds fo:) nkok djuk pkgrk gS ;g fu.kZ; djks fd D;k N, M ij 

Hkkjrh; vuqca/k vf/kfu;e] 1872 ds izko/kkuksa ds vuqlkj nkok dj ldrk gSA 

 (3 Marks) 

 

(c) X us Y dk 5 lky rd lgk;d cuuk Lohdkj dj fy;k] Y ,d MkWDVj gS vkSj yqf/k;kuk esa dk;Zjr gS 

bl ckr ij lgefr gqbZ fd X tc rd Y ds ikl lgk;d ds :Ik esa dk;Zjr jgsxk rks X yqf/k;kuk esa 

MkWDVj ds :Ik esa dk;Z ugha djsxk] ,d o"kZ ds vUr gksus ij X us Y ds lgk;d ds :Ik esa dke djuk 

NksM fn;k vkSj og ogka ij MkWDVj ds :Ik esa dk;Z djus yxkA Hkkjrh; vuqca/k vf/kfu;e] 1872 ds 

izko/kkuksa ds lUnHkZ esa crkb, fd D;k X dh MkWDVj ds :Ik esa dk;Z djus ls jksdk tk ldrk gSA  

(3 Marks) 
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PAPER : BUSINESS CORRESPONDENCE & REPORTING 
 

The Question Paper comprises of 5 questions of 10 marks each.  
Question No. 7 is compulsory. Out of questions 8 to 11, attempt any three. 

 

 

SECTION-B : BUSINESS CORRESPONDENCE & REPORTING (40 MARKS) 

 

Question 7: 

(a) Read the following comprehension passages and answer the following questions. 

Passage 1 

In the present era of globalisation and liberalisation, the world has  become  an  

economic village. The globalization of the business world, the attendant structure 

and the regulations, which support it, as well as the development of  e-commerce 

make it imperative to  have a  single globally accepted financial reporting system. 

Several multi-national companies are establishing their businesses in various 

countries with emerging economic and vice versa. The entities in emerging 

economies are increasingly accessing the global markets to fulfill their capital needs 

by getting their securities listed on the stock exchanges outside the country. Capital 

markets are, thus, becoming integrated consistent with this world-wide trend. More 

and more Indian companies are being listed on overseas stock exchanges. The use of 

different accounting frameworks in different countries, which requires inconsistent 

treatment and presentation of the same underlying economic transactions, creates 

confusion for users of financial statements. This confusion leads to inefficiency in 

capital markets across the world. Therefore, increasing complexity of business 

transactions and globalization of capital markets call for a single set of high-quality 

accounting standards. 

High standards of financial reporting underpin the trust investors place in financial 

and non - financial information. Thus, the case for a single set of globally accepted 

accounting standards has prompted many countries to pursue either adoption or 

convergence of national accounting standards with IFRS. 

International Financial Reporting Standards (IFRC) are considered a “principles-

based” set of standards. In fact, they establish broad rules rather than dictating 

specific treatments. Every major nation is moving toward adopting them to some 

extent. Large number of authorities  requires public companies to sue IFRS for stock-

exchange listing purposes, and in addition, banks, insurance companies and stock 

exchanges may use them for their statutorily required reports. So ever the next few 

years, thousands of companies will adopt the international financial reporting 

standards while preparing their financial statements. 

 

Q.1. What trends are forcing capital markets across the world for integration? 

 

Q.2. Which creates confusion for users in financial statements? 

a. Different accounting framework 

b. Different capital market framework 

c. Globalisation and business regulations 

d. Development of e-commerce 

 

Q.3. Which is not considered as a „principle-based set of standards for preparation 

of financial reporting? 

a. Indian Accounting Standards 

b. International Accounting Standards 

c. International Financial Reporting Standards 

d. International Economic Standards 
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Q.4. Which standards aretaken as basis for preparing financial statements? 

a. International Economic Standards 

b. International Financial Reporting Standards 

c. Standard Stock Exchange 

d. Business structures and regulations standards 

 

Q.5. Why there is need for single set of global financial reporting standards? 

(5 Marks) 

 

(b) Based on communication channels, what are the different kinds of communication 

methods? Explain. 

(3 Marks) 

 

(c) Select the suitable synonym for the given words. 

1. Indispensable 

a. Decisive b. Crunchy c.  Responsible d. Momentary 

 

2. Hypocrisy 

a. Signifier b. Cant c. Sauna d. Gunky 

 (2 Marks) 

 

Question 8: 

(a) Write a letter of promotion for opening new branch of the XYZ Bank. 

(5 Marks)  

 

(b) Describe various characteristics of effective communication? 

(3 Marks) 

 

(c) Select the suitable antonym for the given words. 

1. Abstention 

a. Orgy b. Binge c. Spree d. Obscure 

 

2. Harmony 

a. Hilarious b. Imbroglio c. Complexity d. Separation 

 (2 Marks) 

 

Question 9: 

(a) You are Prashant Kumar/Laxmi Ahuja, a resident of Juinagar, Mumbai. You have  

recently come across an advertisement in Hindustan Times (News Paper) for Trainee 

Article in Finance at S.R. Pvt Ltd. Draft a cover letter in response to the 

advertisement  and enclose your Curriculum Vitae. 

(5 Marks)  

 

(b) Select the correct meaning of the given idioms: 

1) Face the music 

(a) Escape from the situation 

(b) Act violently 

(c) Enjoy the music 

(d) Face the challenges/ consequences 
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2) Food for thought 

(a) Incomplete information 

(b) Good knowledge 

(c) Uncensored words 

(d) Baseless facts 

 

3) Sell like hotcakes 

(a) A difficult campaign 

(b) Controversial marketing 

(c) Good baker 

(d) Fast selling / in huge numbers 

(3 Marks) 

 

(c) Explain the Star Network in the channel of communication. 

(2 Marks) 

 

Question 10: 

(a) Your Company is launching a new product in the next year. Prepare the minutes of 

the meeting for the same. Members in the meeting; Head of the Sales and  

Marketing,  Product head, and concerned Team Member. 

(5 Marks) 

 

(b) What is the „chain of command‟ in communication? What are its drawbacks? 

(3 Marks) 

 

(c) Change the following sentences into passive voice. 

1. They will finish the work in a fortnight. 

2. The examiner will give you instructions. 

(2 Marks) 

 

Question 11: 

(a) Read the following passages and write a précis for the same. 

A mere 14 per cent of the 58.3 million business in operations in India when the  

Sixth  Economic Census was carried out in 2013-14 were owned by women, across 

formal  and informal sectors in both rural and urban India. This is not a flattering  

statistic.  A sizable number of the 8.05 million women-owned business -over 83 per 

cent- did not have any hired workers; the corresponding number for male-owned 

business was about 70 per cent. Also, on average, women-run businesses are 

smaller than those run by men. However, there are many shining examples of 

women entrepreneurs who have not only set up successful ventures but have also 

carved out a niche for themselves. Kiran Mazumdar Shaw is one such women 

entrepreneur. There are also some who gave up very successful corporate careers to 

turn entrepreneurs such as Falguni Nayar, a well-regarded investment banker who 

set up an e- commerce venture as she was turning 50 years of age. There are  also  

the  likes  of  Ritu Dalmia, who broke out of conservative industrialist families, to 

venture into the world  of  gourmet food and fine dining with a chain of restaurants. 

Each of them is trailblazer and an inspiration for others. More recently, the start-up 

boom in India has seen many young, professionally qualified women taking the 

plunge. Self-help groups and non-profit focusing on skill development in rural areas 

have helped women entrepreneurs bloom. Setting up a business is not easy in India. 

It is even tougher for a woman. A would-be woman entrepreneur has to overcome 

socio-cultural biases, which requires her to prioritize home and family above  all else 

and sacrifice her own aspirations. Access to finance is that much more difficult, 
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whether from formal banking channels or from venture capitalists. Managing a male 

workforce entrenched in a patriarchal society poses its own challenges. Many men 

are not supportive of womens‟ ambitions and even attempt to break their confidence. 

Another problem unique to women is their failure to network with business 

associates as easily as men.  Policy interventions have tended to be sporadic, 

superficial or poorly thought through, like the Centre‟s failed experiment with a 

women-only bank. 

However, these issues are addressable. Mentoring of women entrepreneurs by 

specialist in various fields can encourage women who are tentative about taking that 

first step. Networking platforms for women entrepreneurs can provide some support. 

Most of all, socio -cultural changes need to be engineered to encourage women to 

set up business ventures. 

(5 Marks) 

 

(b) Change the following sentences into passive voice. 

1. They will finish the work in a fortnight. 

2. Why did your friend write such a message? 

3. The examiner will give you instructions. 

(3 Marks) 

 

(c) What are the language barriers in communication? 

(2 Marks) 

 

 

 

 

 

__**__ 

 


