MITTAL COMMERCE CLASSES CA FOUNDATION- MOCK TEST

(ALL CA FOUNDATION BATCHES)
DATE: 29.10.2020 MAXIMUM MARKS: 100 TIMING: 3 Hours

BUSINESS LAW & BUSINESS CORRESPONDENCE & REPORTING

Question No. 1 is Compulsory. Answer any four question from the remaining five questions.
Wherever necessary, suitable assumptions should be made and disclosed by way of note
forming part of the answer.

Working Notes should from part of the answer.

Question 1:

(a) IWEIA T AU GHM W WAl AT IR DI | AT TR 1 b | yder foba,
TdH CIHY] IBI8 AT 3O AATIRATSAT DI IRNT DI TIB H TIGY DIURIE B HISTI W
PIaH = & forg T@Waﬁwaﬂwéﬁﬁwwﬁlwmaﬁ%ﬁﬂ?ﬁ
THTRT Bl J IEIQ 991 & forg aren fhar o daar © ?

(4 Marks)

, U PRGN, U ¥l Afdd o T I Al dT el 98d oM o | S|+ A il
wfel El?rwltwH%HWWWE%Wﬁﬁaﬂzﬁwﬁawwwuuswmwmm
Qﬁ——dfﬁwﬁwmﬁa%%nwgsmEwﬁaﬁmwwma‘mmwma%
F &I ®fedd o1 & ©F # <1 Sl W8T | 39 a¥g 9 F 9 319 3 &I o9 9rll # dic
R 6 9@ ) &1 I@ w9 8 9o | Ao Ay & 5 Sew & forg 3
ISl SRl g8 18 off | R A RN & BT AR BT ATHA Bl ST Fehdll 57

(4 Marks)

(c) I fBUe &R &1 Afeld AU HR 91 el AT| 39 IGa A I8 30 HR P Tdh Ml
B Ayar 8, iR $Hedl § HHd HH F HH UY 50,000 81| VoIT HR BUY 40,000 H A Bl
99 AT © Sl FgI9%a § BR TNl 8, 3R I [l dUe & gaa A 7L 51 P U1 B
TAd SR BT 2| ) R B gl & oY IR JHeH Hal & | 37 J el 81T |
(4 Marks)

(b)

S‘l/%'l'l

ﬁ’%

Question 2:

(a) Mr. D, Mr. E &1 15 f& & Credit ™R §B a%gall @1 5,00,000 # J=ar & | Mr. D 9% qU&
TR gH1 & | Mr. E J &M A 91 BT & | Mr. D &1 o %3 iffm 1930 & =i

JIHR ATV |
(6 Marks)
(b) YEIENI @ |E it R g, IfAA BT G AEEN BH § AT 98, I8 e yer RuiRa
forar STRETT?
(6 Marks)
Question 3:

(a) (i) Mr. G 7 Mr. H &I 997 gRT B A1 (& [AFfdE Joa . 997 | 9%qU Ud 8 &
e Mr. G & e # @ & TE | GGl B Mr. H & aiffiadl 7 St &1 & 4918
IUYF UM | 18 | aK B A Tba H PR QAT TAT| 96 UK d1 S d1g Mr.
G A Mr. H & o TeM ¥ o S &I $81 diid g8, 31 W $I A1l daf I
| | el faT Mr. G 5 agall &1 ol Ha9 d WM ¥ arex Mardt f&ar ok aut
®I Il 9 ART A T B TAT |
geq fasma MMM 1930 @& IR W aviF qarsy f& 39 JHA™ &1 <@ S I8
BT |
(i) T 3MUYBT SR IAdT A BIAT Aba H Fal < TS st MR 3T g el |
(6 Marks)
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(b)

(o)

AR & [JedHar & d@ &1 87 & A1 &l 9 3Af¥d 9edRi & qrd Feien] R GER fba
aRRerfardl | &1 fpam S |

(4 Marks)
XAY Hua fF @der g, X 3R Y aF1 &1 I8 favard © & a8 sl f&f /e 78M
REeR gR1 9918 T 2 &k X 99 o & folv 98d 391 Hed A1 Jod 37T &Rl & | 918

# uar o 2 & a8 ffF dad e il € SRR B dudr B S |
(2 Marks)

Question 4:

(a)

(b)

LLP W0 & ol & dR H qdru?
(6 Marks)

T Whol - 01.04.2010 B RN I BT BRI R [HAT AR IABT T A Igaed N
frenfeial &1 faar e aFTd W= A1 98d B HH AT U= R YR BRAT AT| 30.03.2018 DI
WHR F I8 IR {6 HA Bl aR1 8 H USiigpd (HAT T AT 3R HFAI 3@ GRT 8 &
UIGRITT BT UTeA 8] B &l 2 3R AU SEeed a1 # ford T Igeedl &l Seed o
e | B ARAFTH 2013 & AR AN [ R 5 THR Yehl Tt R R RIS
IR |hdl 27?

(6 Marks)

Question 5:

(a)

(b)

X 5 M/s ABC faiffics & SuR #Tel @¥ier| X &1 1 |18 &1 9T Jafe Y& &1 T8 off |
FOT 3T B ¥ UBel 81 X HFA H Fdl TAT AR U FT & I Bl SRIGT Udhe [T |
QAP g8l Bl Mr. Z fiel S dr o @ haed & AfSfderd (GuRagoR) &1 Mr. Z =1 &gl
BT JE@UT 3R SRR Gl W & | $alorg g8l T U - &I AFdRI & X 7 Z &l

EE
:
:
4
:
3
7
3
4
:
8
:
-
;
:
.
3

(4 Marks)

.M . N 3R . Pt %4 H A8eR 8, Sl (BOIRER &1 Fddrd &R & | 3. P 1 Jacar
2018 B AEIERI GH A HaIHgd BT 8 ] Qaui+e ol T8l odl 2| SHd qargd
TN @ 9 A M . N 1d 1. P va e #ol # Od ® QiR Us Sy ddeiids aTell
MBS & TR o 21 . X S & smgfe daiie aret MfBoRex & SFaR <l ¢,
g 4. P & aafeld | g91fad 81T 7, 3R SH@! BH &1 ST o€ a=ar 2| fafsfeT @
W A P & M 9RER & w9 | aftid gar g, Safs 98 warfga 81 gaT 2 |

. X $B boRex BH 31 Foard 8, g S9 B4 9 U1 T8 e orar €1 s A X
ot AR BH @ |-y P W W 9d BT AedT § | Aeen S 1932 &
U] AR gaTgd a7 . P Jed gaM & oy ScRer 2|

(4 Marks)
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(c)

ITEY B FEY AT G BT W PRI Aled F GOl Pl AUl AlCIATgIbel BIEH B
foau uRa fFar ok 99 wer & Arcvarsfaa aga e Rafd # 21 RS 1 AiexAsfdd o
@ IWI I8 RIBRa &1 Aexdsiea ¥ 980 Bl § g 1 wd fbar & & a8 39
T PRAT <Al @ AR I8 el AT 98 I AREG UR AT dTell AT BT 40 TR 9T
I8 M §{B Al & 918 AlcARibd 1 f[dehd B SRAT 971 IR AT | 3F qRol IR DI
RE HRAT BT © | HROT qad 8¢ i S |

(4 Marks)

Question 6:

(a)

(b)

(c)

X AR Y U& IgaeT § 1 3R 2018 B YIT & & KA X, Y &7 gag & 10 o7 &
3Ex U FIR¥d Joa & 98t 50 S AT &I JYadl < qA1 Y F Z Bl 50,000 . AH
ey B Al B AFAR QT | gd Hey uRdsd b1 AEH D Asd AN B v 2 IR
2018 B 91 B! Iol8 H FeP ART A< B AT U4 15 &A1 H IAD! AR o1 DI S T |
X 9 U g fear f& g8 20 o &1 A @ gyl dR o e fow Y wgHd T8l
3| 1 RHawR 2018 &1 X 9 Y ¥ 10,000 &. &fdgfcd &1 AFT & =ifds 9@ gl o |
1 AR fear g8 SR Y 71 50,000 . ST fb A faU o @1 aue <9 @ o are e |
ARG ey AMAFRM 1872 & WaeHl & IR SWRIGd R &1 fAded Y & HUATgar
IfTY |

(4 Marks)

RFRATI YT TR IFAIRE DI 9 HT AT BRAT 8 | IMAFRMA S §IRT U Wi ol
T T ST T IHERM TS IR A9 PR MU Wb bl aifud o oar ©
aRfFrfeRl # Wl @7 duar o SiE &R |
(a) g & FREN & IR THARAH gRT Wiafd & 939 @ Uiftd 9 g fhar a7 o1 |
(b) orRAIGf FREN &1 AR qen WGy &1 u= S & Ueh & 9T W Ugd |

(4 Marks)

IS YATG F RIT AU 87 A Tdh dhR Bl IH FHI TG Bl WA AT & 5 qaT
IGIR H 98 Al Jar TN 941 g3 Bl © bR Dol g Ied ANl W QD AAEl Dol
T W TR IR QAT © A ST W R B AT W Bl ol WIHR B ofdl 3| FT I
e JFATETID TN §RT URT 8 | ol S |

(4 Marks)
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The Question Paper comprises of 5 questions of 10 marks each.
Question No. 7 is compulsory. Out of questions 8 to 11, attempt any three.

SECTION-B : BUSINESS CORRESPONDENCE & REPORTING (40 MARKS

Question 7:
(a) Explain "Gender Barriers".

(2 Marks)

(b) Convert the following sentences into active voice:
(i) A story was written on the wall by Rohit.
(i) A song was sung by Ravi.
(iii) What was eaten by you for breakfast ?
(3 x 1 M Each = 3 Marks)

(c) Read the passage carefully and answer the questions that follow:

Three years ago, technophobic Sushmi Ghosh refused to exchange her feature phone
for a smart phone. But last month, the 45-years-old high schoolteacher ordered a
front-loading washing machine through an e-retailer's app on her iPhone. “I was
pleasantly surprised,” she said, “It was not only delivered in a day but also installed
immediately. I didn't have to walk to a shop in this heat. I saved some money too
because I bought it during a sale.” Online sales of large appliances have boomed in
the past two years as e-retailers have addressed buyers’ delivery and installation
concerns. While they also offered discounts earlier, delivery took days and
installation was another waiting game, with further uncertainty about warranty.
During its recently concluded sale, Amazon claimed in the first day it sold around half
(20,000 units) of the average daily TV sales in India. “There has been a huge shift in
the number of brands that want to do business with us,” said Manish Tiwary, VP
(category management), Amazon India. Some manufacturers have even teamed up
with e-retailers to officer TVs, refrigerators and washing machines with specific
features. “This helps bring down prices,” said Sandeep Karwa, head of large
appliances at Flipkart. From being a negligible part of its business, the large
appliances category has become one of the top three earners for Flipkart. It acquired
Jeeves, a repair services and maintenance company, for providing after-sales
services. At present, Flipkart o ers one-day delivery on 72% of large appliances
through 10 dedicated warehouse. “We are working on a pilot that will enable
installation of 70% of our large appliances at the time of delivery,” said Karwa.
Exchange offers and financing options provided by e-retailers have also pushed
sales. "During our last sale 35% of shoppers opted for no-interest EMIs,” said Karwa.
Amazon has also created a home services arm to synchronise delivery and
installation of products. Amazon’s Tiwary said, “"We created our group of technicians
who will get the installation done according to the convenience of the customer. In
smaller towns, this is a big help since many brands don’t have a robust presence.”
Amazon has nine warehouses from which it can reach 80% of the country. Most
manufacturers, however, are tight-lipped about online sales as e-retailers’ discounts
and freebies eat into the margins of their brick-and-mortar dealers. While a
spokesperson for LG turned down an interview request for this story, Samsung India
did not reply to an email.

Ajay Seth, director of sales and service at Panasonic India, said, “It’s still early days
for online. Customers want to have a look and feel of the product before buying.
Most of our online sales consist of small appliances.” Companies such as BPL, Vu and
TCL, which follow an online- first model, are optimistic, though of favourable
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response from buyers.. Devita Saraf, founder of Vu Technologies, which sells 40% of
all TVs sold on Flipkart, said, "When I started selling Vu televisions we did a business
of Rs. 35 crore in 2013-14. After going online, we ended 2016-17 at Rs 500 crore.”
Q1. Sushma Ghosh says, "I was pleasantly surprised.” She was surprised

a) By the promptness of the service for the washing machine.
b) Because she managed to save money while buying the washing
machine.
C) By the warranty offered for the washing machine.
d) By the quick delivery and instant installation of the washing machine.
Q2. Some manufacturers have even teamed up with e-retailers to
a) Give special discounts
b) Have special sale officers on large appliances like T.V.s with specific
features
C) Get discounts from e retailers
d) To give discounts to e retailers
Q3. One of the top three earners of Flipkart is
a) Household goods
b) Clothes brands
C) Large appliances

d) Mobile phones

Q4. The two factors that are promoting sales of e retailers are

a) Exchange officers and easy financing options available.

b) Quick delivery and good products.

C) Ease of service and no disturbance of any kind.

d) Many options to choose from and ability to view products from home
Q5. Brick and mortar stores are affected by e retailers

a) Promoting their sales

b) In no major way

c) By starting a price war

d) By eating into their profits
(5 x 1 M Each = 5 Marks)

Question 8:

(a)

Précis Writing

Read the following passages and write a précis for the same.

There are approx. 6000 languages spoken worldwide. Out of them only some
languages have script while others exist only in spoken form. Language diversity is
common phenomena to the human. But Language death is equal to human death. In
this regard, we need to work for language documentation, making new language
policy, and new application to enhance the vitality of languages. A language is
endangered when it is on a path toward extinction. Indeed, without proper
documentation, a language that is extinct can never be revived. A language is in
danger when its speakers cease to use it, use it in an increasingly reduced number of
communicative domains, and cease to pass it on from one generation to the next.
That is, there are no new speakers, adults or children. About 97% of the world’s
people speak about 4% of the world’s languages; and conversely, about 96% of the
world’s languages are spoken by about 3% of the world’s people (Bernard 1996:
142). Many indigenous peoples, associating their disadvantaged social position with
their culture, have come to believe that their languages are not worth retaining. For
linguist, each language is unique and each language is a unique expression of the
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(b)

(o)

human experience of the world. Thus, the knowledge of any single language may be
the key to answering fundamental questions of the future. Every time a language
dies, we have less evidence for understanding patterns in the structure and function
of human language, human prehistory, and the maintenance of the world’s diverse
ecosystems. Raising awareness about language loss and language diversity will only
be successful when meaningful contemporary roles for minority languages can be
established, for the requirements of modern life within the community as well as in
national and international contexts. External Specialists and Speech Communities
External language specialists, primarily linguists, educators, and activists see their
first task as documentation.

(5 Marks)
Describe various characteristics of effective communication?

(3 Marks)
Change the following Direct speech into Indirect speech
(1) He said, ‘I have passed the examination.
(2) Call the second witness,’ said the judge.

(2 Marks)

Question 9:

(a)

(b)

(c)

Your company, has witnessed a gradual decline in a consumer product over the one
year. Prepare the minutes of the meeting for the same. Members in the meeting;
Head of the Sales and Marketing, Product head, Product lead and concerned team
members.

Question 10:

(a)

(b)

(5 Marks)
What is the ‘chain of command’ in communication? What are its drawbacks?
(3 Marks)
Select the suitable synonym for the given words:
(i) Rife
(@) Unknown
(b) Widespread
(c) Accountable
(d) General
(e) Survive
(i) Oppressive
(@) Grand
(b) Publish
(c) Tolerance
(d) Proactive
(e) Distressful
(2 Marks)
Growing health problems in the youth today: Causes and Consequences.
Include words: lifestyle, lethargy, physical work, internet, obsession
(5 Marks)

Based on communication channels, what are the different kinds of communication
methods? Explain.
(3 Marks)
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(c) Fill in the blanks with the most suitable choice:
(1) The judge ordered a death sentence when the accused was found
(a) Transparent
(b) Abusing
(c) Culpable

(2) His first move was to___ the enemy team and then behead each one.
(@) Announce
(b) Seize

(c) Complete
(d) Harvest
(2 Marks)

Question 11:

(a) You bought a printer a few days back from a leading chain of electronic stores. Now
you found a few defects in its working. Write a letter to the dealer complaining about
the problem and requesting him to rectify the problem or replace the printer.

(5 Marks)

(b) Differentiate between the Vertical Network and the Wheel and spoke method of
communication.

(3 Marks)
(c) Change the following to Active voice
(1) Results had to be declared by the school authorities.
(2) The test must be completed by you in one hour.
(2 Marks)

%k %k
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